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	Dobre doshli

v

Mezhdunaroden kolezh – Albena !

Welcome to Higher school International College – Albena !

We can proudly assert that International College has been firmly established as a modern business school offering value-oriented high quality education.

The College is striving to successfully fulfil its mission - pooling academic knowledge, providing vocation-oriented 

	training and managerial expertise in fields such as international tourism, marketing, international business and management, agricultural economics and information technologies.

We see our calling in educating  managers to be skilful communicators, insightful business visionaries and bold decision makers

Assoc. Prof. Todor Radev

Rector



	Higher school International College - Albena

3, Bulgaria street, 9300 Dobrich

Telephone: +359 (0)58 655 620, +359 (0)58 655 640 

Факс: +359 (0)58 605 760 

E-mail: icollege@mail.bg ,

www.internationaledu.org 




	Mission


International College – Albena is a modern, professional, higher education business school which puts students first, teaching them to be competitive and to be ready to take over the management of businesses in compliance with European market regulations.

	Goals


· Educating competitive, highly qualified specialists in management, marketing, tourism and hospitality management, economy, computer studies, etc. Our graduates must meet the needs of the Bulgarian and the international business, and must face the challenges of the ever-changing labour market.

· Providing high quality professional education by satisfying the educational needs and strivings of students; strictly observing the regulations governing this type of education in the Republic of Bulgaria, the standards in research and education adopted by evaluating and accrediting bodies of the EU.

· Achieving European-wide recognition of the diplomas issued by International College – Albena; providing opportunities for our students to continue their studies in reputable foreign universities and obtain Bachelor or Master degrees in marketing, management, IT, or tourism and hospitality management.
Academic calendar
 First year 

	Winter semester  

	
	

	Study period 

(including regular exam session)
	18.09.2006 – 02.02.2007 

	Re-exam session,

including vacation  
	03.02.2007 – 18.02.2007

	Studies free days  

	Students’ holiday  
	08.12.2006

	Christmas Holidays
	24.12.2006 – 01.01.2007 

	
	

	Summer semester  

	
	

	Study period 

(including regular exam and re-exam session)
	19.02.2007 – 30.06.2007 

	Studies free days  

	National Feast 
	03.03.2007

	Easter Holidays 
	01.05.2007

	Day of the Bulgarian Literacy  
	24.05.2007

	
	

	Re-re-exam session 
	15.09.2007-28.09.2007


 Second and third year   

	Winter semester  

	
	

	Study period 

(including regular exam session)
	15.08.2006 – 23.12.2006

	Re-exam session,

including vacation  
	24.12.2006 – 14.01.2007

	Days off

	Students’ holiday  
	08.12.2006

	Christmas Holidays
	24.12.2006 – 01.01.2007

	
	

	Summer semester  

	
	

	Study period 

(including regular exam and re-exam session)
	15.01.2007 – 28.05.2007

	Days off

	National Feast 
	03.03.2007

	Easter Holidays 
	01.05.2007

	Day of the Bulgarian Literacy  
	24.05.2007

	
	

	Re-re-exam session 
	15.09.2007-28.09.2007

	
	

	Graduation Exam Session  
	

	Regular state exam session  
	20.04.2007 – 28.04.2007

	State re-exam session 
	28.09.2007 – 09.10.2007


Executive bodies
	High Academic Forum (HAF)

	HAF is the supreme collective managerial body of International College – Albena. It consists of 17 people and includes representatives of the habilitated teachers (70 % of the members), students’ and doctorates’ representatives (15%), administration staff (7,5%), and representatives of non-habilitated teachers (7,5%). 35 % of HAF members are representatives of the founder /owner/ - Non-profit organization “International Institute of Management” (IIM). 
The Chairman of HAF is elected by the members for a 4-year term. The students’ and doctorates’ representatives are elected at a general meeting.  



	Basic rights and responsibilities: HAF elects a Chairman among the habilitated teachers by secret voting; approves, expands and changes the Regulations of the College; elects by secret voting the Rector among candidates offered by IIM; defines the numerical strength of the Collegiate Academic Commission and elects or dismisses its members by secret voting; accepts annual report of the Rector on the operations of the College; accepts and approves forecasts and long-term plans for the development of the College.  


	Chairman: 
Prof. Hristo Hristov 
	e-mail: 

cac@tu-sofia.bg, chchristov@yahoo.com



	Collegiate Academic Committee (CAC)  

	The Collegiate Academic Committee has 33 members. 70 % of its members are representatives of the habilitated teachers of the College, 15% - students and doctorates, 7.5% - representatives of the administration, and the remaining 7.5 % - non-habilitated teaching staff. The Rector is a member of the CAC by rights.     


	Basic rights and responsibilities: CAC is a managerial body of the educational and research activities of the International College which defines the educational policy of the College, approves a term program and controls its implementation, accepts an annual report on the operations of the higher school, makes decisions for implementation, transformation and termination of majors, curricula, departments, sections and other academic units; defines and describes the majors, the educational forms and degrees awarded, makes propositions concerning intake numbers, approves the annual budget of the higher school and controls its implementation. CAC may delegate some of its rights to the Rector’s Council of International College – Albena. 


	Chairman: 
Assoc. prof. Todor Radev, PhD
	e-mail: 

todorad@mail.bg,todoradev@yahoo.com


	

	Control Committee /CC/  

	The Control Committee is in charge of controlling and verifying the legality of the College’s operations and the observance of regulations and decisions made by the executive bodies of the College. 

The CC consists of habilitated teachers and students - representatives of the Student Council at International College – Albena. Number of members – 3. 
The mandate of all executive bodies of the College is 4 years. 



	Chairman: 
Assoc. Prof. Borislav Borisov, PhD  
	e-mail: 

borislavb@abv.bg



	Rector 

	The Rector is a habilitated person and after his/her election holds this position as an employee of the College.  
Basic rights and responsibilities: the Rector represents the International College; the Rector is a member and a chairman of the Collegiate Academic Committee by rights; negotiates, signs and terminates labor contracts of the College employees; makes final decisions on all issues regarding admission and transfer of students and post-graduate students; prepares and submits for approval (in CAC) the annual report on the College’s operations and the results of the in-house system for evaluation and quality maintenance (the report is then published within three months of its approval); proposes to CAC the habilitated teachers who are to be considered for the position of Vice-rectors; the Rector has the executive power to manage the College and allocate its financial resources in accordance with the approved budget and the decisions of CAC; organizes and controls the implementation of the decisions made by CAC and HAF. 

 On July 3, 2006, Assoc. Prof. Todor Radev, PhD, was elected Rector of International College – Albena for a second term.

	Rector: 
Assoc. Prof. Todor Radev, PhD
	e-mail: 

todorad@mail.bg,todoradev@yahoo.com



	Rector’s Council

	The Rector’s Council is an auxiliary consultative body which supports the Rector in the day-to-day management of the College. 
Members of the Rector’s Council: Rector, Vice-rector, Deputy rector - International Cooperation, Deputy rector – Finances, head of Department of studies, head of Tourism Department, head of Economic Department, head of Training and Placement Section, head of the Foreign Languages Section.  




	Vice – Rector  

	The Vice-rector supports and facilitates the Rector’s activities and has the right to represent him in cases he is authorized to.  The Vice-rector is a member of the high executive bodies of the College. 


	Vice-rector: 
Assoc. Prof. Emil Penchev, PhD
	e-mail: 

emo_ap@mail.bg



	Deputy Rector in charge of international cooperation 

	The Deputy rector – International Cooperation is responsible for the international relations of the College with similar higher schools and partners; coordinates current and potential joint programmes with foreign partners; manages and coordinates international projects and programmes, the school’s marketing , advertising and PR activities, works with the international students, Erasmus office, international cooperation, etc. The Deputy rector – International Cooperation is a member of the high executive bodies of the College. 
 

	Deputy rector –

International Cooperation: 
Senior Assistant Svetla Stoyanova 
	e-mail: 

svetla_si@yahoo.com



	Deputy rector in charge of financial, administrative and economic operations

	The Deputy rector in charge of financial, administrative and economic operations is responsible for the overall administrative functions of the College. The person at this position determines the accounting standards and manages the internal audit in the College; draws up and controls the implementation of the budget; offers and implements long-term and short-term plans; manages and coordinates the accounting, financial and economic activities, international economic projects, the Center for Post-graduate Qualification, human resources, administration, the school’s Library and Information Complex, etc.

	Deputy rector – Finances:  
Клара Димитрова
	e-mail: 

klara_dimitrova@mail.bg



	Academic departments and sections

	The academic departments are units of the school’s organigram which are involved in doing research and teaching one or several subjects. The academic department consists of at least 7 teachers who are employees of the College. The Head of the department, who is elected for a 4-year term by the Collegiate Academic Committee, has the executive power. The collective managerial body is the department’s council, which includes all members of the academic department. International College – Albena has two academic departments and 2 sections.

The departments and sections include all the teaching staff employed by the College. As at August 23, 2006, the school’s teaching staff is 35, among them 8 habilitated teachers and 7 PhDs. The teaching staff of the College covers 84% of the total number of contact hours – lectures, tutorials, seminars, etc.

	Academic department Tourism – 9 teachers 

	Head of department:

Associate Professor Iliya Hristov, PhD

Deputy:

Chief Assistant Stanislav Ivanov, PhD

	e-mail: 

il44hristov@mail.bg

e-mail: 

stanislav_h_ivanov@yahoo.com

	Academic department Economy and Management – 10 teachers 

	Head of department:

Associate Professor Stoyno Ivanov, PhD

Deputy:

Chief Assistant Mariyana Koleva, PhD
	e-mail: 

stoyno_ivanov@abv.bg

e-mail: 
m_koleva@ica-bg.org



	Section Training and Placement – 7 members 

	Head of section:

Tatyana Hristova
	e-mail: 

t_hristova@ica-bg.org

	Section Foreign Languages – 9 teachers 

	Head of Section:

Mariyana Todorova
	e-mail: 

mariyana_todorova@abv.bg 




	Heads of academic activities

	The heads of the academic activities are in charge of the teaching staff. They coordinate and administrate the academic processes. 

Responsibilities: allocating workload among teachers, making decisions and submitting propositions in the Department councils concerning study plans, syllabi, the overall organization of the study processes, etc.

	Heads of academic activities: 

Chief assistant Mariyana Koleva

Assistant Tatyana Hristova
	e-mail: 

m_koleva@ica-bg.org

t_hristova@ica-bg.org




	Department of studies

	The inspector at the Department of studies is in charge of enrolling students, managing the admission process, issuing certificates, filing and updating the students’ dossiers, implementing the school’s academic policies, issuing diplomas, administering exams, liaising with the Ministry of Education, organizing the study process, allocating classrooms, checking admission application packages, designing syllabi, etc.

	Head of Department of Studies:

Yana Valentinova
	e-mail: 

yana_val@mail.bg



	Students’ welfare office and career centre

	This department is responsible for referring students’ queries to the school’s managerial bodies and controlling the solutions. The head of the department also manages the students’ career development centre. He/she liaises directly with the members of the Students’ Council. In 2006 International College – Albena set up a Career development centre which is to start operations in 2006/2007 academic year. The main goal of the centre is to facilitate the communication between students, the business, and the teaching staff. The centre is responsible for modifying the existing majors in order to facilitate students’ integration in the labour market, liaising with the businesses and negotiating student traineeships in leading hospitality establishments, maintaining a database of the alumni, who are the school’s real representatives in the world of business.


	Head of department:

Marieta Ilieva
	e-mail: 

kariera@ica-bg.org
Гореща линия:

(+359) 89 900 7384




	Who is who at International College - Albena



	Position
	Name  
	Tel/fax
	E-mail 

	Rector
	Associate  Professor Todor Radev, PhD                                                  
	+359 58/ 655 640
	todoradev@yahoo.com




	Vice rector
	Associate Professor Emil Penchev, PhD                                                      
	+359 58/ 655 622
	Emo_ap@mail.bg

	Deputy rector Finance
	Klara Dimitrova, Master of Finance                                          
	+359 58/ 655629
	Klara_dimitrova@mail.bg

	Deputy rector International cooperation &

Erasmus office
	Senior Assist.  Professor Svetla Stoyanova, MSocSc  
	+359 58/ 655 630
	Svetla_si@yahoo.com



	Head of Academic affairs
	Chief assist. Professor Mariana Koleva, PhD

Assist. Professor Tatyana Hristova, MSc /Economics/        
	+359 58/ 655 612
	M_koleva@abv.bg,

t_hristova@ica-bg.org



	Educational department – student administration
	Yana Dimitrova, MA   - lecturer         
	+359 58/ 655 611
	icollegel@mail.bg



	Students’ office

Carrier center  
	Marieta Ilieva, MA
	+359 58/ 655 611
hot line: 

(0)899 007 384
	kariera@ica-bg.org



	Department of Management and 

Commerce


	Head: Associate Professor Stoyno Ivanov, PhD

Deputy: Chief Assist. Professor Mariana Koleva, PhD
	+359 58/655 611
	M_koleva@abv.bg,



	Department of Tourism
	Head: Associate Professor Iliya Hristov, PhD
Deputy: Chief assist. Professor Stanislav Ivanov, PhD
	+359 58/ 655 612
	Stanislav_h_ivanov@yahoo.com



	Training and placement section
	Head: Assist Professor Tatyana Hristova, MSc /Economics/        
	+359 58/ 655 612
	t_hristova@ica-bg.org


	Foreign languages section
	Head: lecturer Mariana Todorova, MA
	+359 58/ 655 622
	Mariyana_todorova@abv.bg



	Library
	Elena Yurchenko, MA
	+359 58/ 655 617
	Elena_yurchenko@yahoo.com



	Computer department
	Assistant Professor Ertan Geldiev, Master of Computer Science
	+359 58/ 655 631
	Geldiev3@yahoo.com




	History of Higher School International College - Albena

	Higher education school International College – Albena was established in September 1992 under a joint Bulgarian – Dutch PSO project for cooperation of the Dutch government with Central and Eastern European countries. About twenty students enrolled in a 2-year course in hotel management in Albena summer resort. The non-profit organization Bulgarian – Dutch School of Management was founded in September 1993. Its purpose was to legalize the educational structure. Later, the organization was re-registered under the name International Institute of Management (non-profit organization). In September 1996, the new organization made the decision to start a college under the Law of Higher Education by developing a project for accreditation and submitting it in the National Agency for Evaluation and Accreditation.   

On April 2, 1998, the Accreditation Council with the National Agency for Evaluation and Accreditation awarded initial institutional accreditation to International College – Albena. Subsequently, the new higher education school was approved by the Council of Ministers of the Republic of Bulgaria in ordinance dated 23.08.1998, and opened following a decision of the Bulgarian Parliament dated 05.05.1999, published in the State gazette 44/1999.

Today International College – Albena is an independent private higher school which provides higher education and awards the qualification degree Specialist after a 3-year course of study. 

On 03.08.2006, with Act 29/03.08.2006 of the Accreditation Council with the National Agency for Evaluation and Accreditation, the College was accredited for the next six years and received a Good grade for its operations.

Up to the present day, over one thousand Bulgarian and thirty-eight foreign students have graduated from International College – Albena. In academic year 2006/2007, the College teaches over nine hundred students, twenty-eight of them coming from Great Britain, Russia, Norway, Macedonia, Moldova, Turkey, Albania and Bangladesh. 


Credit Accumulation and Transfer System
of International College — Albena (ICA)

	І. Purpose


The current system is an integral part of the Academic Staff and Education Quality Evaluation System at ICA. They regulate the Credit Accumulation and Transfer Activity.

	ІІ. Areas of Application


The rules are applicable to all the ICA students regardless of specialty. 

	ІІІ. Responsibilities


The responsibilities for observing the rules in the system fall upon the functionaries in charge of the education process and education quality evaluation and control.

	ІV. Description of activities


1. General information

Art. 1 (1) The system regulates the conditions and order of credit accumulation and transfer at ICA in accordance with the Higher Education Law and Act 21/30.09.2004 for credit accumulation and transfer in higher institutions (State Gazette 89/2004).

(2) The system is based on a full-time student workload throughout the education process and concerns every discipline included in the “Specialist” educational qualification degree. Credits are assigned for both contact hours and non-contact hours. 

Art. 2. The system aims at giving the students the option to choose disciplines, forms of studying, forms of self-studying, as well as mobility on the basis of recognizing the separate periods of education as parts of the whole plan of the specialty and the “Specialist” educational qualification degree.

2. Awarding and accumulating credits at ICA 

Art. 3. The overall number of credits according to ЕСТS for all subjects in one semester is 30, and per academic year — 60.

Art. 4. Credits show what part of the annual academic workload a particular subject takes as well as the necessary workload with regards to passing an academic year.

Art. 5. The full student workload is evaluated in accordance with the overall time needed for acquiring the target knowledge and skills, and it includes:

· Contact hours – lectures, seminars, exercises, PBL sessions, consulting, teamwork, and in-programme practice activities; 

· Non-contact hours – self-study, project papers, diploma papers, presentations, individual work with the teacher, participation in placements, studies preparation, PBL minutes and agenda preparation for current and final evaluation, etc.

Art. 6. ЕСТS credits are assigned to all subjects according to the educational plan – required, optional, and facultative, considering the following:

(1) When the practice, placements, projects, or other non-contact hours are included in the educational plan, they represent a part of the 60 credits that can be earned per year.

Art. 7. Students accumulate credits after successfully taken exams (i.e. with results not less than 55%) 

Art. 8. The number of credits needed for “Specialist” educational qualification degree is 180, 10 of the being given for a successfully defended diploma project. 

Art. 9. The credits for every required, optional, or facultative subject are entered into the educational plan of the specialty. 

Art. 10. The 60 credits per year are distributed between the two semesters the subjects studied. 

Art. 11. Every subject from the educational plan is accompanied by lecture hall and non-lecture hall (self-studies, placements, and course projects) workload, as follows:

(1) It has been set in the plans that the lecture hall workload be less or equal to the non-lecture hall one. The time students need to do their non-lecture hall workload depends on the number of classes for the subject.

(2) Different non-lecture hall workload can be assigned for the different subjects with equal lecture hall workload from the educational plan of a given speciality. This depends on the specific content that has to be learnt as well as on the level of importance for the fundamental and special preparation of the students.

e.g.:
For the discipline “IT-1” (speciality “Agricultural economics”), with 30 classes of lecture hall workload, 45 class hours of non-lecture hall workload are set. Whereas for “General Agriculture” with 35 classes of lecture hall workload, 65 class hours of non-lecture hall workload are set.

(3) Subjects with equal names and equal contact and non-contact hours in the srudy programmes for the different specialities get equal number of credits. 

Art. 12. ЕСТS credits are formed when the total number of contact and non-contact hours is divided into 25.

e.g.: 
For the discipline “Principles of Accounting and Finance" (speciality “Marketing and Management in the Tourism Industry”) with lecture hall workload 45 classes and non-lecture hall workload 55, students receive 4 credits – this results when 100 is divided into 25.

Example of Modification of the Educational Plan for the Speciality
“International Business and Management Studies” with credits

	№ 
	Code 
	Discipline 
	Workload (hours) 
	∑ CH+NCH
	Credits (25:1) 

	 
	 
	 
	Contact hours (CH)
	Non-contact hours (NCH)
	
	

	 
	 
	 
	Lectures
	Tutorials
	PBL 
	Consult.
	Traineeship
	∑ CH
	Self-study
	Traineeship and Course projects
	∑ NCH
	
	

	1
	2
	3
	4
	5
	6
	7
	8
	9
	10
	11
	12
	13
	14

	First Semester 

	Required 

	1
	IBM0101
	Economics
(micro- & macro-)
	30
	30
	15
	 
	 
	75
	75
	 
	75
	150
	6,00

	2
	IBM0102
	Principles of
Accounting and Finance
	15
	30
	 
	 
	 
	45
	55
	 
	55
	100
	4,00

	3
	IBM0103
	Principles of
Marketing
	15
	15
	15
	5
	 
	50
	55
	20
	75
	125
	5,00

	4
	IBM0104
	IT-1
	15
	15
	 
	5
	 
	35
	35
	5
	40
	75
	3,00

	5
	IBM0105
	English
	0
	45
	 
	 
	 
	45
	55
	 
	55
	100
	4,00

	6
	IBM0106
	Statistics and Applied Maths
	15
	15
	 
	 
	 
	30
	45
	 
	45
	75
	3,00

	7
	IBM0107
	Introductory
Practice
	 
	 
	 
	 
	25
	25
	 
	 
	0
	25
	1,00

	8
	IBM0108
	Business
Planning
	10
	10
	 
	5
	 
	25
	35
	40
	75
	100
	4,00

	Facultative

	9
	FAC01
	Sports,
Tourism, Dances
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	First Semester Total 
	100
	160
	30
	15
	25
	330
	355
	65
	420
	750
	30


Art. 13. The awarded credits to the students are listed in the academic reference, issued by ICA, and European Diploma appendix. Along with the mark according to the six-grade system, there is the ECTS system equivalent, as follows:

	ECTS- grade system
	Description
	Six-grade system

	А
	EXCELLENT: impressive results with minimum mistakes
	Excellent 6

	В
	VERY GOOD: over the average standard, but with some mistakes
	Very good 5

	С
	GOOD: good work but with a number of obvious mistakes
	Good 4

	D
	FAIR: average results with substantial omissions
	Fair 3

	E
	PASSABLE: results at the very bottom edge
	Fair 3

	F
	FAIL: additional preparation is needed for acquiring credits
	Poor 2

	FX
	FAIL: substantial additional preparation is needed for acquiring credits
	Poor 2


3. Acknowledgement (recognition) and transfer of credits acquired in other higher schools.

Art.14. Recognition and transfer of credits are described in detail in the ICA's “Student Mobility Organisation Rules and Recognition of Education Credits and Semesters, acquired in Other Higher Schools or Another Speciality”. 

Art. 15. Recognition of credits acquired in a different higher school or in similar disciplines in a different speciality, is done by a committee, summoned by a printed order of the rector of ICA. 

Art. 16. ICA issues yearly information packs containing:

1. general information about the higher school, its structure, its management, terms of admission, useful information about the living conditions, the official responsible for the credit system and student mobility;

2. information about the main sections of the school, management organs, departments, specialities, organization of the education process, the official responsible for the credit system and student mobility in the mail section;

3. information about every separate speciality in accordance with Art.39, §2 of the Higher Education Law — teacher, teaching language, form of evaluation, number of credits;

The present system was voted at a meeting of the Collegiate Academic Committee held on July 03, 2005.

Organization of mobilities

	1. GENERAL PROVISIONS

	Art.1. These regulations settle the specific issues of organizing and managing student exchange under the Socrates programme which are not dealt with by the Law of Higher Education, the Regulations of Higher School International College – Albena, and the Regulations of the Academic Activities.

Art. 2. The European Credit Transfer System (ECTS) approved by the European Commission serves as the basis of student exchange between partner universities. Higher School International College – Albena adopts the principles and mechanisms of the ECTS – awareness and transparency (concerning the study process and the academic performance), trust and agreement (between partner universities and the students), and credit point grading of the students’ workload.

 Art. 3. Higher School International College – Albena is determined to contribute to Bulgaria’s accession in the Open European area for higher education and vocational training, and, therefore, takes over the responsibility to address (in conformity with the ECTS) the issues related to student exchange, grading and diploma recognition, that are not completely settled by the existing laws and regulations.

	2. Organizing student exchange

	Art. 4. (1) The institutional ECTS coordinator is responsible for introducing the principles and mechanisms of the ECTS in Higher School International College – Albena. This coordinator manages the departmental ECTS coordinators, and organizes the preparation, publication and dissemination of the ECTS information catalogue. 

The liaison with the European Commission and the Socrates/Erasmus agencies is a responsibility of the Deputy Rector for International Cooperation.  

(2) The network administrator with Higher School International College – Albena is responsible for compiling, editing, and maintaining the electronic version of the ECTS information catalogue. He/she provides methodological assistance to the departmental coordinators in updating the catalogue.

Art. 5. (1) The institutional ECTS coordinator is responsible for:

1. Ensuring and facilitating the adoption of the ECTS principles and mechanisms by the College;

2. Organizing the annual preparation and dissemination of the ECTS information catalogues of the school, which contain:

· general information about the higher school, its structure, management bodies, admission regulations, details about living conditions, and contact details of the person in charge of ECTS and student mobility;

· information about the school’s organigram, executive bodies, departments, majors, organization of the study process, and the contact details of the person in charge of ECTS and student mobility in each department;

· information about each major in compliance with Article 39/2 from the Law of Higher Education, teachers, teaching language, methods of grading, and number of credits;

3. Signing the individual training contracts with students of the College approved for     

     exchange and the individual study plans of international students coming to the College   

     under the Erasmus programme.

4. Exchanging information and organizing student exchange with the relevant departments in the partner higher school;

5. defining the exchange and recognition procedures and documentation concerning training received abroad;

6. organizing and facilitating the arrival, accommodation and the adaptation of international students;

7. providing students with up-to-date information about opportunities for placement abroad.

     Institutional ECTS coordinator:

     Senior Assistant Svetla Stoyanova, e-mail: svetla_si@yahoo.com
 (2) Departmental ECTS coordinators are responsible for: 

1. introducing the ECTS principles and mechanisms in the main organizational units; 

2. compiling, maintaining and updating the ECTS information catalogues of the College for the relevant organizational unit; 

3. making the individual training contracts with students of the College approved for exchange under the Erasmus programme, and the individual study plans of international students coming from other higher schools; 

4. advising students on making their own study programme which combines the academic requirements and the students’ interests;

5. introducing the international students and facilitating their efforts to adapt and fit in the environment;

6. strengthening the relationships with the partner organizations.
The departmental ECTS coordinators are elected at the department meetings after a nomination by the head of the relevant department. The elected coordinators are appointed with a Rector’s order. 

ECTS coordinator with the Department of Tourism: Chief Assistant Todor Dyankov, PhD, e-mail: tosho@mailcity.com

ECTS coordinator with the Department of Economy and Management – Chief Assistant Irena Yordanova, PhD, e-mail: irena_jordanova@hotmail.com
 (3) The Head of the Academic activities department is responsible for:

1. recognizing studies done in other higher schools; 

2. recognizing credits earned in other higher schools or credits from similar subjects included in other majors; 

3. conferring credits for knowledge and skills obtained during the education process. 

Head of Academic activities: Assistant Tatyana Hristova, e-mail: tiya@mail.bg


	 3. OUTGOING MOBILITIES

	Art. 6. (1) The opportunities for academic exchange, the conditions for mutual recognition of the study programmes, and the verification procedures are to be specified by using the existing contacts between International College – Albena and foreign higher education partner schools. With the help of the administrative network of ECTS coordinators and the International cooperation department, Higher school International College – Albena puts maximum effort in finding solutions to problems and overcoming the hindrances. 

 (2) Applying to the European commission for financing the exchange, preparing the documentation for the partner universities and the negotiating must comply with the existing regulations of Socrates/Erasmus project.

 Art. 7. (1) The general information regarding the opportunities for student exchange is collected by the departmental ECTS coordinators. Through the International Cooperation Department, it reaches the students from the relevant programme.

(2) The departmental ECTS coordinators present individually more detailed information about study programmes, exams, objectives and advantages of the exchange, contained in the Information package of the partner universities, only to those students who are interested in the opportunity.

If needed, other teachers, who have some experience of exchange procedures and have knowledge of the conditions in the partner university, may join the ECTS coordinator and give advice to students.

Art. 8. (1) The requirements that every exchange applicant must meet are defined at a meeting of teachers who are acquainted with the study process at the partner university, know about the living conditions in the receiving country and town, and the financial parameters of the exchange. The meeting is organized by the departmental ECTS coordinator. 

(2) At the request of the ECTS coordinator, the head of the department appoints a committee for selecting the exchange students. Taking into consideration all particulars and after consulting the Department of Studies, the head of the department announces the selection criteria and rules.

The students’ language competencies are among the most important selection criteria. Therefore, the selection procedure always includes an interview with the applicant. 

(3) Some basic requirement to the applicants are: the minimum grade (set by the National Agency), strong motivation, fluency of the language of the receiving country or the language of teaching. Exchange students might be offered a short but intensive language course to upgrade their competencies. 

Such courses in the major European languages are organized by International College – Albena.

(4) The list of students who wish to apply for academic exchange is prepared by the Department of Studies. Members of the selection committee may encourage promising students to apply. The conditions and requirements are presented and explained at a specially organized meeting with the applicants. Students who think that they will not qualify may cancel their applications. 

(5) The date and time of the selection are announced by the committee. The list of selected exchange students is approved by the head of the department. 

Art. 9. (1) Students selected for exchange have to fill in and submit a special form.

(2) The departmental ECTS coordinator organizes the issuance of transcript of records, which contains information about the student’s studies. The transcript of records is prepared by the Department of Studies and is undersigned by the chief ECTS coordinator and the Rector. 

Art.10. The translation of the ECTS grades into the 6-grade system is done according to the relevant table in the ECTS regulations.



	4. Recognizing the study done at a higher education school abroad

	Art.11. (1) The conditions for study recognition are negotiated before reaching an agreement with the partner from the departmental council who is responsible for the relevant programme. When making a decision concerning these conditions, the departmental council prescribes how the incompatibilities between the study plans for the subject at the receiving higher school and International College – Albena will be dealt with. 

(2) The conditions for recognizing the study done at a higher school abroad are listed in the agreement with the partner school and are explained in detail to the students approved for the exchange. Conditions can not be changed after the exchange has taken place. 

Art. 12. (1) Upon returning, each student submits a report to the relevant ECTS coordinator on the study done at the partner higher school. Besides the student’s personal impressions, the report must contain details about the partner higher school, the subjects studied and exams taken, specific aspects of the training process, the contacts established, the student’s personal opinions about the training and suggestions for improving the effectiveness of the exchange.

(2) The report and other relevant documents (certificates) are submitted to the departmental office for the recognition procedure. The documents are submitted to the departmental ECTS coordinator and filed in the student’s dossier in the Department of Studies. 

Art. 13. (1) The transcript of records issued by the partner higher school concerning the study of the exchange student is handled by the departmental ECTS coordinator (Bulgarian translation, translation of ECTS grades into the 6-grade system), and then verified by the ECTS coordinator of ICA and the Rector. One copy of the transcript of records is kept in the student’s personal dossier, and another is handed to the student. 

(2) The teachers enter the results of the study done at the partner higher school in the programme’s register. Grades are entered according to the 6-grade system, and the workload and the subjects are entered according to the study plans adopted by International College – Albena.

(3) The information about the study done as an exchange student abroad is not displayed in the diploma the student receives upon graduation. If needed, this information can be presented by the copy of the transcript of records issued by the partner higher school. 



	5. Receiving exchange students

	Art. 14. (1) Exchange students coming from partner higher schools are offered accommodation in the hotel rooms at ICA. Meals are provided in the College’s training restaurant at the prices set for the Bulgarian students. Upon request, the exchange students will be assisted in finding different accommodation – a flat or a room in a hotel. 

(2) The accommodation and meals are paid for by the exchange students from the partner higher school. 

Art. 15. (1) The documentation concerning the exchange students are kept in the Department of Studies. 

(2) The coordinator who chairs the committee and the ECTS coordinators organize and plan the training, putting maximum effort in providing the necessary conditions for effective study.

Art. 16. (1) The departmental ECTS coordinators are responsible for the training conditions agreed upon during the negotiations, and regularly inform the management of ICA about the exchange students’ achievements and/or difficulties. 

(2) To comply with the agreement between the partners, the exchange students and the officials from the partner higher school whose responsibility it is to control them may be given information that they need. The correspondence in relation to such information must pass through the International Cooperation department at ICA.

Art. 17. If feasible, Erasmus exchange students may do a course in Bulgarian language in the Preparation year at ICA. This course might be at the beginners or the intermediate level, and it may finish with an exam and a relevant certificate. 

Art. 18. (1) Upon completion of the study, students receive a transcript of records. It is individual for each student and is issued in Bulgarian language. The transcript of records is signed by the departmental ECTS coordinator and attested by the Deputy Rector International Cooperation, the ECTS coordinator who chairs the committee, and the Rector.

(2) The transcript of records is translated in the language agreed on in the contract with the partner higher school, and printed out in 3 copies. Two of the copies are handed to the student, and the third is filed with the relevant departmental office at ICA.



	6. Concluding provisions

	  §1. Any changes in these regulations must come into effect after the same procedure with which the regulations were approved.

 §3. The observance of the regulations is assigned to the Rector, the Deputy Rector International Cooperation, the heads of academic departments and the head of the Department of Studies. 

 


Student admission regulations for the qualification degree Specialist (3-year study) awarded by International College – Albena. 

Placement rating and enrollment

Students’ statutory rights

	I. PURPOSE OF THE REGULATIONS


The present regulations are an inseparable part of the System for evaluating and maintaining the quality of education and the teaching staff at International College – Albena. They prescribe the admission procedures and have been designed in compliance with the law for higher education and the  Constitution regulations of the College.

	II. SCOPE OF THE REGULATIONS


These regulations govern all majors at International College – Albena. 

	III. RESPONSIBILITIES


The responsibility for observance of these regulations lies with all relevant staff in charge of organizing, steering, and controlling the quality of the study process at the College. 

	IV. DESCRIPTION OF THE ACTIVITIES


1. General conditions

Art. 1. Student admission at International College – Albena complies with the law for higher education, the state requirements for student admission into higher education establishments, and the present regulations.

Art. 2. The admitted students follow a 3-year study course to obtain qualification degree Specialist.

Art. 3. (1) The admission exam for all majors consists of three mandatory components: interview, psychological / aptitude test, and a written exam. The latter can vary from major to major (see Appendix 1). 


  (2) Each of the three components gives the candidate a certain number of points:



1. Written exam – 30 points.



2. Interview – 40 points.



3. Psychological / aptitude test – 30 points.


  (3) Descriptions of the exams required for the different majors are displayed on the College’s website and the information board in the department of studies.


  (4) The contents of the written exam comply with the study plans and syllabi of Bulgarian secondary schools for the year when the candidates are taking the exam. 

Art. 4. (1) The total intake number, proposed by International College – Albena, is approved by the Council of Ministers.


  (2) International College – Albena announces the intake number for each major approved by the Rector.

Art. 5. (1) Placement rating is given according to the examination grades (sorted in a descending order) and the candidate’s preferred major(s).


  (2) Placement rating for each major is performed by committees from the relevant departments, the members of which are approved by the Rector.


  (3) The examination results are conclusive and are valid only for the year when the exam is taken. 

Art. 6. During the years of their study, students pay tuition fees approved by the Rector of International College – Albena.

Art. 7. The department authorized to provide information concerning student admission is the Department of Studies. All relevant information is also disseminated through the website of the College.

2. Conditions for application

Art. 8. International College – Albena receives applications, admits and teaches students who have Bulgarian citizenship (including people of double citizenship, one of which is Bulgarian) and a diploma issued by a secondary school, which gives them the right to continue in higher education establishments. 

Art. 9 The applicants for a full-time course of studies may be:

1. Women

2. Men who have not done their military service

3. Men who have done their military service

4. Men who are to be discharged from the army before the start of the academic year

5. Men who are not liable to do any military service

Art. 10. The following people have the right to apply under the same terms as those for Bulgarian citizens:

1. Foreign citizens who have a secondary education diploma, which gives them the right to continue their studies in higher education establishments in the country where their diploma is issued.

2. Foreign citizens permanently residing in the Republic of Bulgaria. Permanent residence is verified by the identification card issued by the Ministry of Internal Affairs of the Republic of Bulgaria.

3. Foreign citizens of Bulgarian nationality, permanently residing abroad. Bulgarian nationality is verified according to the procedures in Ordinance No. 103 of the Council of Ministers from 1993 concerning the education of Bulgarians residing abroad.

4. Foreign citizens with refugee status. They have to submit the relevant documentation.

Art. 11. People who already have a diploma for higher education can apply under the general procedures and the conditions described in this document.

Art. 12. People who have been expelled from the College and have lost their collegiate status may apply and be admitted again provided that they pass the examinations for the relevant major. 

Art. 13. To take an admission exam, students pay an examination fee approved by the Rector of International College – Albena.

3. Submission of applications and relevant deadlines

Art. 14. (1) Candidates under Articles 8 – 12, who apply for the qualification degree Specialist (3-year study), must submit the following documents in the Department of Studies:

1. Application form (provided by International College – Albena);

2. The original secondary education diploma and one copy of it (for those who have graduated) or an interim academic record (for school leavers). The diploma verifies the completed educational degree. The grades that it contains do not count towards the placement rating for the relevant major.

3. Document certifying the applicant’s TOEFL or Cambridge First Certificate score. A minimum passing score is announced for each academic year.



4. EUROPASS CV – provided by International College – Albena.

5. Paying-in slip - proof of payment of the examination fee. The amount is announced on the website of the College.

 
  (2) Candidates under article 10, who apply for the qualification degree Specialist (3-year study), must submit the following documents in the Department of Studies:

1. Application form – provided by International College – Albena.

2. The original and one photocopy of the diploma for secondary education; a detailed supplement containing the applicant’s grades, as well as the maximum grade that could be achieved for each subject. The diploma must be certified/attested by the relevant authorities (Ministry of Education and Ministry of Foreign affaires in the residents’ country), translated into either English or Bulgarian, and legalized by the consulate office of the Bulgarian embassy in the applicant’s country of origin. The diploma verifies the completed educational degree. The grades that it contains do not count towards the placement rating for the relevant major.

3. Document certifying the applicant’s TOEFL or Cambridge First Certificate score. A minimum passing score is announced for each academic year.


  (3) Applicants whose native tongue is English, or who have completed a secondary school where the subjects were taught in English for at least two years do not need to provide TOEFL, CFC, or IELTS scores.


  (4) Applicants who can not provide a proof of their English language competence will take and English exam at the College prior to the start of the academic year. Those who fail at the exam will not be enrolled as students. They can consider the option of enrolling in the preparatory year (to upgrade their language competences). Otherwise they will have to leave the country.

4. Document issued by the Ministry of Education of the applicant’s country of origin certifying that the applicant’s formal education gives him/her the right to continue in a higher education establishment in his/her own country. The certificate must be formally attested by the Ministry of Foreign Affairs, translated into either English or Bulgarian, and then legalized by the consulate office of the Bulgarian embassy in the applicant’s country of origin.



5. Europass CV – provided by International College – Albena;

6. Paying-in slip - proof of payment of the examination fee. The amount is announced on the website of the College;

7. Medical certificate issued not earlier than one month prior to the application date, translated in either English or Bulgarian and attested by the consulate office of the Bulgarian embassy in the applicant’s country of origin.

8. Copy of the applicant’s passport – only the pages with the applicant’s name, date and place of birth;

9. Four recent passport size photos.

Art. 15. The applicants must submit their application packs not later than two days before the date of the examination.

Art. 16. (1) The examination dates are approved by the Rector, after a meeting of the Collegiate Academic Committee.


   (2) The exam dates are in the months from April to September.

Art. 17. Lists of all required documents, deadlines, and exam dates are announced on the information board in the Department of Studies.

Art. 18. All details concerning the required documentation and enrolment deadlines are approved by the Rector.

The present regulations were formally adopted at a meeting of the Collegiate Academic Committee held on 03.07.2005.

Regulations for the Evaluation of Student Performance at International College - Albena

	I. Purpose 


These regulations are an integral part of the Staff and Education Quality Evaluation System at ICA. They govern all evaluation processes concerning students’ skills and competencies.

	II. Areas of application


The rules are applicable to all the ICA students regardless of specialty. 

	III. Responsibilities


The responsibilities for observing the rules in the system fall upon the functionaries in charge of the education process and education quality evaluation and control.

	IV. Description of activities


1. General description 

Art. 1. (1) These regulations apply to the evaluation of students’ skills and competencies at ICA, in accordance with the Law of Higher Education and the Constitution regulations of the College.

(2) These regulations apply to the qualification degree Specialist – a 3-year full-time course.

Art. 2. These regulations aim at designing a more objective evaluation system, motivating the students to be more conscientious in their studies, unifying the evaluation methods in the framework of European education.

Art. 3. (1) The students’ achievements are evaluated by teachers of the relevant subject.

(2) Evaluation includes: defining the evaluation forms, which are an inseparable part of the study plans and syllabi; defining the contents, requirements, and criteria for both ongoing evaluation and exam evaluation; acquainting students of the requirements and criteria for ongoing and final evaluation; organizing and administering the exam sessions (including state examinations and graduation projects; processing and storing the exam results.

Art. 4. (1) Each course finishes with either an average grade from ongoing evaluation or a final grade. 

(2) The final grade is formed by taking into account the following relative weights: 30% from ongoing evaluation and 70% from the exam result.

(3) The average grade from the ongoing evaluation represents the student’s performance during the semesters.

Art. 5. (1) All grades must be whole numbers from the 6-grade system.

(2) The minimum passing grade is 3 (satisfactory), which denotes 55% correct answers.

(3) Translating the Dutch grading system into the Bulgarian one:

· below 5.5 points (55%) = 2 (poor)

· from 5.5 to 6.4 points (55% - 64%) = 3 (satisfactory)

· from 6.5 to 7.4 points (65% - 74%) = 4 (good) 

· from 7.5 to 8.4 points (75% - 84%) = 5 (very good)

· above 8.5 points (85%) = 6 (excellent)

(4) Cheating at exams results in a nullification of the student’s examination papers and a poor grade (grade 2).

Art. 6. (1) At the beginning of a course, the teacher must inform the students about the ongoing evaluation and the final grading.

(2) The deadline for announcing the exam results is set by the lecturer. However, when the exam is in the form of a test, the results must be announced not later than three days after the exam date.

2. Testing during the semester (ongoing evaluation)

Art. 7. (1) Ongoing evaluation is carried out for each subject in the syllabus. The forms of evaluation vary according to the nature of the subject.

(2) Evaluation is done during the lectures or/and tutorials.

(3) At the beginning of the course, each teacher informs the students on the nature and the number of the assignments that are to be evaluated during the semester.

(4) The grades received during the semester are part of the final grade for the subject.

Art. 8. (1) The main forms of ongoing evaluation are: writing and defending course projects, taking regular tests, case studies. 

(2) A project is developed by a team of students, but each team member has to defend the project individually. The project grade is the arithmetical mean between the grade from the written component and the oral defence (presentation).

(3) The tests are written and anonymous. During the check and the grading, the teacher does not know whose papers he/she is evaluating. The disclosure of the students’ names and their individual numbers is done in the presence of a student who has sealed and signed a special envelope containing the names and the numbers of the students.

(4) The Problem Based Learning (PBL) method enables students to work in teams under the guidance of their teacher (tutor), thus learning how to analyze, discuss issues, and solve problems. At the end of the seminar, each student evaluates separately everyone’s performance. 

Art. 9. (1) The teachers suggest the forms of ongoing evaluation and grading criteria, which are then reviewed and put to the vote at the departmental meetings. 

(2) The teachers enter the grade for the semester in a special evaluation form and submit it to the Department of studies. 

Art. 10. (1) The structure of the programme requires intensive self study and a minimum of 70% attendance of contact hours. If a student’s unexcused absences exceed 30% of all contact hours, his/her work during the semester will not be recognized and formally verified by the lecturer’s signature in the student’s book. In this case, the student will not be allowed to take the final exam on its official date. 

(2) For the foreign language classes and the seminars and tutorials in other subjects, the required attendance is 90%. If a student’s unexcused absences exceed 10% of all hours in a given subject, he/she has to do written assignments and hand them in before the deadline set by the teacher after consulting the coordinator. 

(3) The teachers receive lists of the students in each group from the Department of Studies.

3. End-of-year evaluation (final grading)

Art. 11. The forms of end-of-year evaluation are: written test, problem solving, written and oral exam in a foreign language, presenting and defending a project/business plan, advertising or consultancy project, etc.

Art. 12. (1) The end-of-year examinations are held according to a scheduled that is to be approved and announced in advance. 

(2) The person responsible for each programme schedules the regular and the re-sit examinations. The schedules contain information about the subject, year, class, major, teacher, date, room, and time.

Art. 13. (1) All queries concerning the preparation and the administering of the examinations are referred to the person responsible for the programme and the inspector in the Department of Studies.

(2) Lists of exam topics, study programmes and other documents related to the administering the examinations are to be kept in the Department of Studies. 

(3) After the grading, the teacher who administered the exam fills in a special exam form and enters the grades in the exam register. 

Art. 14. The nature of the subject determines the form, contents and duration of the exam.

Art. 15. (1) If a student fails an end-of-year exam, he/she takes a re-sit notwithstanding the grade from ongoing evaluation.

(2) The re-re-sit session for the year is in the months of June or September.

(3) Each student has the right to take a maximum of three re-re-sits in one academic year.

(4) A student who has failed one re-re-sit can enrol for the next academic year only once during his/her studies. In this case the student must pass the relevant examination by the end of the current semester. Otherwise, the student will have to discontinue his/her studies for one academic year on the grounds of poor performance. 

(5) If a student fails more than one re-re-sit, he/she discontinues his/her studies for a full academic year. If the student does not pass the exams by the set deadlines, he/she loses his/her student’s rights. 

(6) For the whole 3–year course of studies, each student has the right to discontinue his/her studies only once for one academic year. 

(7) A student who has taken an exam is entitled to inspect his/her examination papers within three days from the day when the results were announced. If the student has queries or objections, he/she may submit a request to the person responsible for the programme within one month after the exam results were announced. The Rector may order a review of the exam papers by a specially appointed committee not later than three days after the submission of the request. The grade given by the committee is final and can not be reviewed. 

(8) Students are not allowed to take re-sits merely for the purpose of improving the grade obtained at the regular exam.

4. Evaluation of students’ skills and competencies obtained during the traineeships

Art. 16. (1) The summer traineeship is mandatory for first, second and third year students of all majors at ICA. 

(2) First and second year students receive instructions concerning the traineeship during the academic year. 

(3) Each student writes and submits a traineeship report that meets certain criteria set by the person responsible for the programme.

(4) The report is then graded by the teacher responsible for the summer traineeships according to the 6-grade system. If a report receives a grade below 3.5, it has to be re-written. The evaluation form filled in by the employer also counts towards the final grade. This form contains the employer’s opinion about the student’s discipline, qualities, professional skills, approach and behaviour under stress, entrepreneurship, and the ability to work in a team. 

	V. State examinations and the Final project


Art. 17. (1) Having finished all semesters successfully, the student is entitled to sit for state exams and defend the final project at the order of the Rector. 

(2) At the end of their studies, the students of each programme design and defend a final project. The organization and the administration of the presentations are prescribed in the Regulations of ICA.

(3) The Rector appoints the examination committees by issuing an order. If the Rector is not available, the order is signed by the person responsible for the programme.

(4) The committee for the state exam has 5 members. The chairperson is a habilitated lecturer. Besides the habilitated lecturers, the committee also includes representatives of the industry. 

Art. 18. (1) The state exam in English language is administered by the Department for foreign languages. The list of topics and required competencies contains the material covered during the course.

(2) The state exam in English is always a written exam.

(3) The duration of a state exam is 4 hours.

Art. 19. (1) The different departments appoint the teachers who are to advise students on the preparation of the final projects: business plans, marketing projects, etc. depending on the major.

(2) The grading of the final projects takes into consideration the written component and the oral component/presentation in front of the exam committee. The final grade is an arithmetical mean between the two components.

(3) At the presentation of the final project the students demonstrate their knowledge of the issues described and analyzed in the project, and they answer the questions asked by the examination committee. 

(4) The duration of this component is 20 – 30 minutes.

(5) The grades received at the presentation are individual, and depend on the comprehensiveness of the students’ answers and on their overall knowledge. 

This procedure was approved and adopted at a meeting of the Collegiate Academic Committee held on 03.07.2005.

	description

	International College – Albena offers the following programmes included in the Chart of higher education and professional areas adopted by ordinance of the Council of Ministers No. 125/24.06.2002 and published in State Gazette 64/2002 (amendments published in State Gazette 32/12.04.2005):
Professional field 3.7 Administration and Management
Programme Hotel management (language of teaching – Bulgarian)
Programme Hotel management (language of teaching – English)
Professional field 3.8 Economy 

Programme Marketing and management (language of teaching – Bulgarian)

Programme Marketing and management (language of teaching – English)
Programme Agricultural economics 
Professional field 3.9 Tourism 

Programme Marketing and management of hospitality and tourism; 




	educational and professional goals

	The specific goals of the programmes offered by the College are listed in the general description for each programme in professional field Economy. However, there is one common goal which is a challenge to all programmes:

“Taking into account the individual needs, abilities and interests of students, each programme shall teach fundamental and special knowledge, competencies and skills meeting the requirements of modern business education and culture, and emphasizing on European values and ways so that our students can face the challenges of the changing economic environment in both Bulgaria and the world.”  
The training received at the College entitles students to obtain the professional degree Specialist, to work in a position which matches their skills and qualification, and to continue towards higher educational degrees in accordance with the existing statutes and regulations of the higher schools (Art. 14/2 from the Regulation on the state requirements for higher education and the qualification degrees Bachelor, Master, and Specialist – ordinance of the Council of Ministers No. 162 / 2002 – State Gazette 76/2002.




	programme hotel management (in english)
programme hotel management (in bulgarian)

	The Hotel management programme awards the qualification degree Specialist, professional qualification Specialist in hotel management, after a 3-year full-time course of study. The language of instruction is English, as it is a joint Bulgarian-Dutch programme. Students whose level of English language competencies is insufficient can enroll in a 1-year English course. They can also start the Bulgarian read stream and, after their second year, transfer to the English read programme. 


	programme marketing and management (in english)
programme marketing and management (in bulgarian)

	The Marketing and management programme awards the qualification degree Specialist, professional qualification Specialist in marketing and management, after a 3-year full-time course of study. The language of instruction is Bulgarian. Since academic year 2005/2006, the College offers an English read stream of the same programme. 


	programme marketing and management of hospitality and tourism

	The Marketing and management of hospitality and tourism programme awards the qualification degree Specialist, professional qualification Specialist in marketing and management of hospitality and tourism, after a 3-year full-time course of study. The language of instruction is Bulgarian.


	programme agricultural economics

	The Agricultural economics programme started in 2004 as a joint programme with Agricultural University – Plovdiv.  The programme documentation was developed and compiled in the framework of an international project of the Swiss programme SCOPES, based on the accredited Agricultural economics programme of Agricultural university – Plovdiv. International College – Albena has started the procedure for accrediting its own programme in agricultural science. 


	

	PROGRAMME DESCRIPTION

DEGREE PROGRAMME:

HOTEL MANAGEMENT (language of instruction – English)

HOTEL MANAGEMENT (language of instruction – Bulgarian)

PROFESSIONAL FIELD 3.7 ADMINISTRATION AND MANAGEMENT


	

	The College graduates receive a diploma for higher education with qualification degree Specialist, qualification Specialist in Hotel management, and they have the opportunity to continue their studies for Bachelor degree in all higher education establishments in the country, as well as in a number of European universities with which International College – Albena has signed academic agreements. The graduates will be awarded diplomas for:

· Bachelor of International Hospitality Management from CHN University, Leewarden, Holland

· Bachelor of Advanced Marketing from Harstad University College, Norway

· Bachelor of Hospitality Management from College of Tourism and Hotel Management, Nicosia, Cyprus




	

	The Hotel Management programme of International College – Albena was accredited by the National Agency for Evaluation and Accreditation of the Republic of Bulgaria in 2004.


	educational goals of the programme

	The challenges in today’s dynamic world and the development of the tourism industry require specialists in hospitality who have sound theoretical knowledge, practical training, excellent language competencies, computer literacy and motivation for improving their professional qualities.  
The main goals of the programme are educating highly qualified market oriented specialists, providing theoretical knowledge and practical training, and helping students to build up the professional qualities of modern managers. 




	knowledge and skills which lead to success

	The basic knowledge and skills required for a more effective integration in the labour market are: language competencies, the ability to work in a team, communication and people skills, the ability to process information, speaking and writing skills, the ability to learn fast, plan and organize, mental stamina, patience and perseverance, self-study skills, analytical and critical thinking, forecasting skills, flexibility, decision making skills, resourcefulness, etc. Graduates of this programme must be able to successfully put their knowledge into practice, and to be efficient in the critical situations, which are common in the hospitality industry and customer service.




	

	Putting theory into practice is a crucial part of education. This is achieved by:
Problem Based Learning
Students actively participate in the education process and lead seminars under the direct supervision of their teachers. Thus they develop their abilities to work in teams, to identify, analyze and solve problems common for the tourism industry. 
Intensive Practical Training
First year students acquire practical skills and learn about the standards in reception services and housekeeping through the training they receive in leading hotels, and the dining hall and kitchen in the College’s training restaurant. In their second year, the students take certain managerial functions and organize the operations in the relevant departments.
Summer traineeships 
The summer traineeships are a required part of the practical training. Students have to work in the tourism industry every year during their 3-year study. The traineeships are negotiated and organized by the College in leading hotel chains such as RIU, Iberostar, Kempinski, Hilton, Sheraton, etc. Upon completion of the traineeship, each student has to submit a written report and defend it in front of an exam committee.

For their traineeships, students have the opportunities to work in Cyprus, Greece, Germany, the USA, Great Britain, etc.

Foreign languages
During their 3-year course of study, the students receive training in Business English, English for the hospitality industry, second foreign language (German), and third foreign language (French, Spanish, etc.)


	

	The Hotel management programme includes the following main subjects:

· Hospitality
· Finance
· Information technology
· Food and beverage
· Accounting
· Entrepreneurship
· Marketing
· Advertising and PR

· Macro and Micro economics
· Tour operations and travel agencies
· Management and Human resources
· Event management



	

	The teachers in the main subjects are specialists with vast theoretical knowledge and practical experience from the tourism industry. In their work they apply modern interactive teaching methods. The College regularly invites visiting lecturers from leading European universities, and reputed managers from the industry.



	

	Language of teaching
Students applying to the College, who have excellent command of English (minimum TOEFL score of 200 or an equivalent score from other internationally recognized testing systems), can join the English read Hotel management programme.

Applicants with an insufficient level of English language competences can enroll in the Bulgarian read Hotel management programme. 

Students whose level of English is below the 200 TOEFL score have a third opportunity – they can start the Bulgarian read programme and then, after upgrading their language competencies and taking an examination, transfer to the English read programme.



	

	What kind of diploma do students obtain after the 3-year course of study?
· Hotel management (English read programme) – two diplomas – Bulgarian diploma for higher education, qualification degree Specialist in Hotel management issued by International College – Albena, and a joint international diploma in International Hospitality Management issued by CHN University, Leewarden, Holland, and International College – Albena;
· Hotel management (Bulgarian read programme) – Bulgarian diploma for higher education, qualification degree Specialist in Hotel management issued by International College - Albena 



	№ 
	Code 
	Subject
	Workload, total hours
	Total CH+NCH
	Credits

	 
	 
	 
	Contact hours (CH)
	Non-contact hours (NCH)
	
	

	 
	 
	 
	Lectures
	Tutorials, seminars and other forms
	PBL 
	Teamwork and consultations
	Traineeship
	Total
	Self-study
	Traineeships and course projects
	Total
	
	

	1
	2
	3
	4
	5
	6
	7
	8
	9
	10
	11
	12
	13
	14

	First semester

	First year
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Required

	Module 0. Introduction 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	 
	HM0101
	Economics (Micro and Macro)
	30
	30
	15
	 
	 
	75
	75
	 
	75
	150
	6.00

	 
	HM0102
	Accounting and finance
	15
	30
	 
	 
	 
	45
	55
	 
	55
	100
	4.00

	 
	HM0103
	Marketing principles
	15
	15
	15
	 
	 
	45
	55
	25
	80
	125
	5.00

	 
	HM0104
	Computer studies
	15
	15
	 
	 
	 
	30
	30
	15
	45
	75
	3.00

	 
	HM0105
	Business planning
	15
	10
	 
	 
	 
	25
	25
	 
	25
	50
	2.00

	 
	HM0106
	Introduction to tourism
	15
	15
	 
	 
	 
	30
	45
	 
	45
	75
	3.00

	 
	HM0107
	Introductory traineeship
	 
	 
	 
	 
	25
	25
	 
	 
	0
	25
	1.00

	Total (Module 0)
	105
	115
	30
	0
	 
	220
	285
	40
	280
	500
	24.00

	Module 1. Introduction to Hospitality
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	 
	HM0108
	Introduction to hospitality
	15
	15
	 
	 
	 
	30
	45
	 
	45
	75
	3.00

	 
	HM0109
	Training - Reception and housekeeping
	 
	 
	 
	 
	25
	25
	 
	 
	0
	25
	1.00

	 
	HM0110
	English
	0
	50
	 
	 
	 
	50
	 
	 
	0
	50
	2.00

	Total (Module 1)
	15
	15
	0
	0
	25
	55
	45
	 
	45
	100
	6.00

	Total number of credits for the first semester
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	30.00

	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Module 2. Hotel economics
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	 
	HM0111
	International economics
	15
	15
	 
	 
	 
	30
	30
	 
	30
	60
	2.00

	 
	HM0112
	Organizational behaviour
	10
	10
	5
	 
	 
	25
	25
	 
	25
	50
	2.00

	 
	HM0113
	Business communication
	15
	15
	15
	 
	 
	45
	45
	 
	45
	90
	3.00

	Total (Module 2)
	25
	25
	5
	0
	0
	55
	55
	0
	55
	110
	7.00

	Module 3. Food and Beverage
	 
	 
	 
	 
	 
	 
	 
	 
	 

	 
	HM0114
	Sanitation and food service operations
	15
	10
	 
	 
	 
	25
	25
	 
	25
	50
	2.00

	 
	HM0115
	Food and beverage
	15
	10
	 
	 
	 
	25
	25
	 
	25
	50
	2.00

	 
	HM0116
	Technology of restaurant service
	 
	10
	 
	 
	 
	10
	15
	 
	15
	25
	1.00

	 
	HM0117
	Traineeship (restaurant dining hall and kitchen)
	 
	 
	 
	 
	25
	25
	 
	 
	0
	25
	1.00

	 
	HM0118
	English
	0
	50
	 
	 
	 
	50
	50
	 
	50
	100
	4.00

	 
	HM0119
	German
	0
	45
	 
	 
	 
	45
	55
	 
	55
	100
	4.00

	 
	HM0120
	Technology of tourist services (including traineeship)
	 
	 
	 
	40
	25
	65
	 
	135
	135
	200
	8.00

	 
	HM0121
	Traineeship report
	 
	 
	 
	5
	 
	5
	 
	20
	20
	25
	1.00

	Total (Module 3)
	30
	125
	0
	45
	50
	250
	170
	155
	325
	575
	23.00

	Total number of credits for the second semester
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	30.00

	Facultative

	 
	FAC01
	Sports, tourism, dancing
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Total for Year 1
	175
	280
	35
	45
	75
	580
	555
	195
	705
	1285
	60

	 
	
	
	
	
	
	
	
	
	
	
	
	 
	 

	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Second year
	
	
	
	
	
	
	
	
	
	
	

	Required

	 
	HM0222
	Technology of tourist services (including traineeship)
	 
	 
	 
	40
	25
	65
	 
	135
	135
	200
	8.00

	 
	HM0223
	Traineeship report
	 
	 
	 
	5
	 
	5
	 
	20
	20
	25
	1.00

	Total for traineeship
	 
	 
	 
	45
	25
	70
	 
	155
	155
	225
	9.00

	Module 4. International hospitality 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	 
	HM0224
	Law in tourism
	15
	10
	 
	 
	 
	25
	25
	 
	25
	50
	2.00

	 
	HM0225
	International hospitality
	15
	10
	 
	 
	 
	25
	25
	 
	25
	50
	2.00

	 
	HM0226
	Hotel software 
	0
	25
	 
	 
	 
	25
	25
	 
	25
	50
	2.00

	 
	HM0227
	English
	0
	50
	 
	 
	 
	50
	0
	 
	0
	50
	2.00

	 
	HM0228
	Practice - Reception 2
	 
	25
	 
	 
	 
	25
	 
	 
	0
	25
	1.00

	 
	HM0229
	Practice - Housekeeping 2
	 
	25
	 
	 
	 
	25
	 
	 
	0
	25
	1.00

	Total (Module 4)
	30
	145
	 
	 
	 
	175
	75
	 
	75
	250
	10.00

	Module 5. Hotel organization and personnel
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	 
	HM0230
	Management basics
	35
	10
	 
	 
	 
	45
	55
	 
	55
	100
	4.00

	 
	HM0231
	Human resources management 
	35
	10
	 
	 
	 
	45
	55
	 
	55
	100
	4.00

	 
	HM0232
	Project management 
	20
	15
	 
	 
	 
	35
	20
	20
	40
	75
	3.00

	Total (Module 5)
	90
	35
	0
	 
	 
	125
	130
	20
	150
	275
	11.00

	Total number of credits for the first semester
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	30.00

	Module 6. Entrepreneurship 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	 
	HM0233
	Accounting of the firm
	15
	10
	 
	 
	 
	25
	25
	 
	25
	50
	2.00

	 
	HM0234
	Marketing research
	15
	10
	 
	 
	 
	25
	25
	 
	25
	50
	2.00

	 
	HM0235
	Advertising and PR
	10
	15
	 
	 
	 
	25
	25
	 
	25
	50
	2.00

	 
	HM0236
	Entrepreneurship (project)
	 
	15
	 
	 
	 
	15
	 
	15
	15
	30
	2.00

	Optional (1 of 3 subjects)

	 
	HMOPT0201
	Company finance
	15
	10
	 
	 
	 
	25
	25
	 
	25
	50
	2.00

	 
	HMOPT0202
	Crisis PR
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	 
	HMOPT0203
	TQM
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Total (Module 6)
	40
	50
	 
	 
	 
	90
	75
	15
	90
	180
	10.00

	Module 7. Restaurant management
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	 
	HM0237
	Restaurant management
	15
	10
	 
	 
	 
	25
	25
	 
	25
	50
	2.00

	 
	HM0238
	Purchasing and Logistics
	15
	10
	 
	 
	 
	25
	25
	 
	25
	50
	2.00

	 
	HM0239
	Practice - Maitre, Bar, Chef 
	 
	 
	 
	 
	50
	50
	 
	 
	0
	50
	2.00

	 
	HM0240
	English
	0
	30
	 
	 
	 
	30
	30
	 
	30
	60
	2.00

	 
	HM0241
	German
	0
	45
	 
	 
	 
	45
	45
	 
	45
	90
	3.00

	 
	HM0242
	Technology of tourist services (including traineeship) 
	 
	 
	 
	40
	25
	65
	 
	135
	135
	200
	8.00

	 
	HM0243
	Traineeship report
	 
	 
	 
	5
	 
	5
	 
	20
	20
	25
	1.00

	Total (Module 7)
	30
	95
	 
	45
	75
	245
	125
	155
	280
	525
	20.00

	Total number of credits for the second semester
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	30.00

	Facultative 

	 
	FAC01
	Sports, tourism, dancing
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Total for Year 2
	190
	325
	0
	90
	100
	705
	405
	345
	750
	1455
	60

	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Third year
	
	
	
	
	
	
	
	
	
	
	

	Required

	 
	HM0344
	Technology of tourist services (including traineeship)
	 
	 
	 
	40
	25
	65
	 
	135
	135
	200
	8.00

	 
	HM0345
	Traineeship report
	 
	 
	 
	5
	 
	5
	 
	20
	20
	25
	1.00

	Total (traineeship) 
	 
	 
	 
	45
	25
	70
	 
	155
	155
	225
	9.00

	Module 8. Event management
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	 
	HM0346
	Event management
	15
	10
	 
	 
	 
	25
	50
	 
	50
	75
	3.00

	 
	HM0347
	Tour operators, Travel and transport agencies
	15
	10
	 
	 
	 
	25
	25
	 
	25
	50
	2.00

	Total (Module 8)
	30
	20
	0
	 
	 
	50
	75
	0
	75
	125
	5.00

	Module 9. Design and hotel maintenance
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	 
	HM0348
	Design and hotel maintenance
	15
	10
	 
	 
	 
	25
	25
	 
	25
	50
	2.00

	 
	HM0349
	English
	 
	50
	 
	 
	 
	50
	50
	 
	50
	100
	4.00

	 
	HM0350
	German
	 
	60
	 
	 
	 
	60
	65
	 
	65
	125
	5.00

	 
	HM0351
	Spanish/French/Russian
	 
	60
	 
	 
	 
	60
	65
	 
	65
	125
	5.00

	Total (Module 9)
	15
	180
	0
	 
	 
	195
	205
	0
	205
	400
	16.00

	Module 10. Alternative tourism
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	 
	HM0352
	Social psychology and behavioural patterns in tourism
	15
	10
	 
	 
	 
	25
	25
	 
	25
	50
	2.00

	 
	HM0353
	Alternative tourism
	15
	10
	 
	 
	 
	25
	25
	 
	25
	50
	2.00

	Optional (1 of 3 subjects)

	 
	HMOPT0304
	Eco and rural tourism
	15
	10
	 
	 
	 
	25
	25
	 
	25
	50
	2.00

	 
	HMOPT0305
	Customer care
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	 
	HMOPT0306
	Health and Spa tourism
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Total (Module 10)
	30
	20
	0
	 
	 
	50
	50
	0
	50
	100
	6.00

	Module 11. Hotel management
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	 
	HM0354
	Strategic planning (project)
	15
	10
	 
	 
	 
	25
	25
	25
	50
	75
	3.00

	 
	HM0355
	Hotel management
	15
	10
	 
	 
	 
	25
	25
	 
	25
	50
	2.00

	 
	HM0356
	English
	 
	60
	 
	 
	 
	60
	65
	 
	65
	125
	5.00

	 
	HM0357
	German
	 
	45
	 
	 
	 
	45
	55
	 
	55
	100
	4.00

	Total (Module 11)
	30
	125
	 
	0
	0
	155
	170
	25
	195
	350
	14.00

	Final exams
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	 
	HM0358
	Final project
	 
	 
	 
	60
	 
	60
	 
	190
	190
	250
	10.00

	Total final exams: 
	 
	 
	 
	60
	 
	60
	0
	190
	190
	250
	10.00

	Facultative

	 
	FAC01
	Sports, tourism, dancing
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Total Year 3
	105
	345
	0
	105
	25
	580
	500
	370
	870
	1450
	60

	
	
	
	
	
	
	
	
	
	
	
	
	
	

	In addition to the subjects listed in the study plan, students can choose facultative subjects from the list below:

	
	
	
	
	
	
	
	
	
	
	
	
	
	

	№ 
	Facultative subjects
	
	
	
	
	
	
	
	
	
	
	

	1
	Hospitality
	
	
	
	
	
	
	
	
	
	
	

	2
	Social psychology and behavioural patterns in tourism
	
	
	
	
	
	
	
	
	
	
	

	3
	Алтернативен туризъм 
	
	
	
	
	
	
	
	
	
	
	

	4
	Spa tourism
	
	
	
	
	
	
	
	
	
	
	

	5
	Tourist animation
	
	
	
	
	
	
	
	
	
	
	

	6
	Tour operators, Travel and transport agencies
	
	
	
	
	
	
	
	
	
	
	

	7
	Tour guiding 
	
	
	
	
	
	
	
	
	
	
	


	Teaching methods


Since the College was established, we have been improving our teaching and practical training methods. The Management game presented by our Dutch partners has been introduced in the majors from Professional field Administration and Management. Interactive teaching methods are used on a wide scale: they are a strong stimulus for student participation. This principle provides the basis for the modern teaching style at the College. Our main objective is to create the conditions necessary for active brain activity in class. The teacher’s role is not just to process and present information, but to give students a model for independent intellectual development. 

The study programmes are focused on the needs of the labour market and they respond to all changes in the social practices. The teaching process has become more customizable; the inter-disciplinary links have become stronger; there is a close relationship between theory and practice; new organizational forms of the teaching process are being adopted. All students receive assistance in negotiating their traineeships in Bulgaria or abroad, the emphasis being put on traineeships that would lay the foundations of a future career. The dramatic changes in the education system suggest higher requirements to the teaching methods, expertise and approach of the teaching staff. All our trainers and teachers give professional consultations and have excellent knowledge of the industry. Putting theory into practice is their main objective so they are fast introducing new technology and teaching methods.

The classic lecture still has its place in the Hotel management programme, but it now takes no more than 25% of all contact hours. Priority is given to practical training, seminars and self study. When designing the curriculum, we assume that education should match the requirements of the business. Therefore, the study plans focus on those skills and competencies that will ensure a flying start of the student’s career. All teaching and learning methods are planned in advance, which influences the adopted grading system. 

	HOV


HOV is an innovative teaching method presented by our Dutch partners during their open classes. It is characterized by an extensive preparation before the actual contact hours (lectures). The main tool is the brainstorming session, which agitates student participation and the leads the whole team to a common goal. The lecturers put forward issues; the students ask questions and in the brainstorming session they start answering their questions without the lecturer having to give readymade answers. 

The positive effects of the HOV method are:

· It develops associative thinking;

· It improves the student’s ability to recognize the problems and search for a solution.

The amazing fact is that, in such situations, we might already have the information which can suggest the answer, but we were not resourceful enough to utilize it immediately after the issue had been formulated. This teaching method has yet to be developed and implemented in the College with the help of our Dutch colleagues. 

	PROBLEM BASED LEARNING (CASE STUDIES)


One teaching method that is constantly improving is teaching through cases or Problem Based Learning (PBL). This method is very popular in Western Europe, Canada and the USA. It motivates students to work in a team and teaches them how to plan, search for and process information, participate in discussions, organize and hold meetings, make decisions, solve problems, evaluate performance, accept criticism, and criticize positively. 

The PBL method prepares students for their future career. It is effective, and represents a vital component of the Hotel management syllabus. The students themselves organize and hold the PBL seminars, and, at the end, evaluate each participant’s performance. They work in groups under the supervision of a tutor, and thus learn how to analyze, discuss, and solve real life problems.

	Teacher training


The implementation of new methods requires upgrading and training of the tutors as well. The management of the College regularly invites specialists from our Dutch partner universities to carry out the training of trainers. The Hotel management programme has well trained tutors and a sufficient amount of methodological materials. The teaching methods are constantly being improved through teacher transfer. This mobility of the teaching staff is ensured by the implementation of projects under the EU programmes Socrates/Erasmus and Leonardo da Vinci II.

	

	PROGRAMME DESCRIPTION
DEGREE PROGRAMME: 

MARKETING AND MANAGEMENT (language of teaching – Bulgarian)
MARKETING AND MANAGEMENT (language of teaching – English; specialization INTERNATIONAL BUSINESS AND MANAGEMENT)
PROFESSIONAL FIELD 3.8 ECONOMY


	

	After the 3-year course of study at International College - Albena, the College graduates receive a diploma for higher education with qualification degree Specialist, qualification Manager – Economist, and they have the opportunity to continue their studies for Bachelor degree in all higher education establishments in the country or in foreign universities such as Harstad University College, Norway and HAN UNIVERSITY, Arnhem Business School, Holland, with which International College – Albena has signed academic agreements. The graduates will be awarded diplomas for:

· Bachelor of Advanced Marketing from Harstad University College, Norway

· Bachelor of International Business and Management Studies (IBMS) HAN    

          UNIVERSITY, Arnhem Business School, Holland.


	

	The Marketing and management programme of International College – Albena was accredited by the National Agency for Evaluation and Accreditation of the Republic of Bulgaria in 2004.


	образователни цели на специалността

	The process of globalization and the intensive movement of goods and services on the national and international markets require well trained marketing and management specialists – people who meet the needs of modern business and ready to face the challenges in a changing world. 

The main goals of the programme are educating highly qualified market oriented specialists, providing theoretical knowledge and practical training, and helping students to build up the professional qualities of modern managers. 


	knowledge and skills which lead to success 

	The basic knowledge and skills required for a more effective integration in the labour market are: language competencies, the ability to work in a team, communication and people skills, the ability to process information, speaking and writing skills, the ability to learn fast, plan and organize, mental stamina, patience and perseverance, self-study skills, analytical and critical thinking, forecasting skills, flexibility, decision making skills, resourcefulness, etc. Graduates of this programme must be excellent specialists in marketing and management; they must also know the principles, methods and mechanisms of management, have knowledge of markets, market segmentation and product/brand positioning. Students who specialize in International Business and Management must be able to do international marketing research, implement projects in international business, steer the company towards the EU markets. 


	

	The theoretical studies of students of the programme include subjects such as economics, accounting, finance, marketing, statistics, law, etc. 
Specialized studies include mandatory and optional subjects such as Strategic management, Business planning, Marketing research, International marketing, Marketing management, Advertising, PR, Leadership, Quantitative methods in management, etc. 

Putting theory into practice is a crucial part of education. This is achieved by:
Problem Based Learning
Students actively participate in the education process and lead seminars under the direct supervision of their teachers. Thus they develop their abilities to work in teams, to identify, analyze and solve problems common for all business operations. 
Intensive Practical Training
Students acquire practical skills in decision making, negotiating, financial analysis, marketing research, etc. The traineeships are held in consultancy and tourist companies. 
Summer traineeships 
The summer traineeships are a required part of the practical training. Students have to work in the relevant industry (including the tourist industry) every year during their 3-year study. The traineeships are negotiated and organized by the College in leading hotel chains such as RIU, Iberostar, Kempinski, Hilton, Sheraton, etc. Upon completion of the traineeship, each student has to submit a written report and defend it in front of an exam committee.

For their traineeships, students have the opportunities to work in Cyprus, Greece, Germany, the USA, Great Britain, etc.

Foreign languages
During their 3-year course of study, the students receive training in Business English and a second foreign language (German, French, Spanish, etc.)



	

	The Marketing and management programme includes the following main subjects:

· Macro and micro economics
· Statistics
· Business communication
· Accounting and finance
· Management basics 
· Organizational behaviour 
· Marketing principles
· Law
· Strategic management
· Computer studies
· Human resources management
· Advertising, PR, etc.



	

	The teachers in the main subjects are specialists with vast theoretical knowledge and practical experience from the tourism industry. In their work they apply modern interactive teaching methods. The College regularly invites visiting lecturers from leading European universities, and reputed managers from the industry.


	

	Language of teaching
Students applying to the College, who have excellent command of English (minimum TOEFL score of 200 or an equivalent score from other internationally recognized testing systems), can join the English read Marketing and management programme, and receive extra specialization in International business and management.

Applicants with an insufficient level of English language competences can enroll in the Bulgarian read Marketing and management programme. 


	

	What kind of diploma do students obtain after the 3-year course of study?
· Marketing and management (English read programme) – two diplomas – Bulgarian diploma for higher education, qualification degree Specialist in Marketing and management issued by International College – Albena and a joint diploma in International business and management from HAN UNIVERSITY, Arnhem Business School, Holland and International College – Albena;
· Marketing and management (Bulgarian read programme) – Bulgarian diploma for higher education, qualification degree Specialist in Marketing and management issued by International College - Albena 



	№ 
	Code 
	Subject
	Workload, total hours 
	
	
	
	
	
	
	Total CH+NCH
	Credits (25:1) 

	
	
	
	Contact hours (CH)
	
	
	
	
	Non-contact hours (NCH)
	
	

	
	
	
	Lectures
	Tutorials, seminars, and other forms
	PBL 
	Consultations and teamwork
	Traineeship
	Total
	Self-study
	Traineeships and course projects
	Total
	
	

	1
	2
	3
	4
	5
	6
	7
	8
	9
	10
	11
	12
	13
	14

	First semester
	
	
	
	
	
	
	
	
	
	
	
	

	Required
	
	
	
	
	
	
	
	
	
	
	
	

	1
	IBM0101
	Economics (Micro and Macro)
	30
	30
	15
	
	
	75
	75
	
	75
	150
	6.00

	2
	IBM0102
	Accounting and finance 
	15
	30
	
	
	
	45
	55
	
	55
	100
	4.00

	3
	IBM0103
	Marketing principles
	15
	15
	15
	5
	
	50
	55
	20
	75
	125
	5.00

	4
	IBM0104
	Computer studies 1
	15
	15
	
	5
	
	35
	35
	5
	40
	75
	3.00

	5
	IBM0105
	English
	0
	45
	
	
	
	45
	55
	
	55
	100
	4.00

	6
	IBM0106
	Statistics and applied mathematics
	15
	15
	
	
	
	30
	45
	
	45
	75
	3.00

	7
	IBM0107
	Introductory traineeship
	
	
	
	
	25
	25
	
	
	0
	25
	1.00

	8
	IBM0108
	Business planning
	10
	10
	
	5
	
	25
	35
	40
	75
	100
	4.00

	Facultative
	
	
	
	
	
	
	
	
	
	
	
	

	9
	FAC01
	Sports, tourism, dancing
	
	
	
	
	
	
	
	
	
	
	

	Total for the first semester
	100
	160
	30
	15
	25
	330
	355
	65
	420
	750
	30.00

	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Second semester
	
	
	
	
	
	
	
	
	
	
	
	

	Required
	
	
	
	
	
	
	
	
	
	
	
	

	10
	IBM0209
	Business communication
	15
	15
	15
	
	
	45
	55
	
	55
	100
	4.00

	11
	IBM0210
	Quantitative methods in management
	30
	15
	15
	
	
	60
	65
	
	65
	125
	5.00

	12
	IBM0211
	Managerial accounting
	15
	15
	
	
	
	30
	30
	15
	45
	75
	3.00

	13
	IBM0212
	International management
	10
	15
	
	
	5
	30
	30
	15
	45
	75
	3.00

	14
	IBM0213
	English
	0
	45
	0
	
	
	45
	55
	
	55
	100
	4.00

	15
	IBM0214
	Technology of service marketing (marketing reasearch)
	
	40
	25
	65
	
	135
	135
	200
	8.00

	16
	IBM0215
	Traineeship report
	
	
	
	5
	
	5
	
	20
	20
	25
	1.00

	17
	IBM0216
	Management game
	0
	25
	
	
	
	25
	25
	
	25
	50
	2.00

	Total required
	
	70
	130
	30
	45
	30
	305
	260
	185
	445
	750
	30

	Facultative*
	
	
	
	
	
	
	
	
	
	
	
	

	18
	FAC01
	Sports, tourism, dancing
	
	
	
	
	
	
	
	
	
	
	

	Total for the second semester
	70
	130
	30
	45
	30
	305
	260
	185
	445
	750
	30

	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Third semester
	
	
	
	
	
	
	
	
	
	
	
	

	Required
	
	
	
	
	
	
	
	
	
	
	
	

	19
	IBM0317
	Technology of service marketing (marketing research)
	
	40
	25
	65
	
	135
	135
	200
	8.00

	20
	IBM0318
	Traineeship report
	
	
	
	5
	
	5
	
	20
	20
	25
	1.00

	21
	IBM0319
	Law (basics)
	15
	10
	
	
	
	25
	25
	
	25
	50
	2.00

	22
	IBM0320
	Marketing research
	10
	10
	5
	
	
	25
	25
	
	25
	50
	2.00

	23
	IBM0321
	Management information systems
	10
	15
	
	
	
	25
	25
	
	25
	50
	2.00

	24
	IBM0322
	English
	0
	45
	
	
	
	45
	55
	
	55
	100
	4.00

	25
	IBM0323
	Finance
	15
	15
	
	
	
	30
	45
	
	45
	75
	3.00

	26
	IBM0324
	Marketing management and planning
	15
	20
	
	
	
	35
	35
	55
	90
	125
	5.00

	Total required
	
	65
	115
	5
	45
	25
	255
	210
	210
	420
	675
	27.00

	27
	IBM0325
	English/German/French/Spanish/Russian
	0
	35
	
	
	
	35
	40
	
	40
	75
	3.00

	Facultative*
	
	
	
	
	
	
	
	
	
	
	
	

	28
	FAC01
	Sports, tourism, dancing
	
	
	
	
	
	
	
	
	
	
	

	Total for the third semester
	65
	150
	5
	45
	25
	290
	250
	210
	460
	750
	30

	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Fourth semester
	
	
	
	
	
	
	
	
	
	
	
	

	Required
	
	
	
	
	
	
	
	
	
	
	
	

	29
	IBM0426
	Organization of sales (international markets)
	
	
	40
	25
	65
	
	135
	135
	200
	8.00

	30
	IBM0427
	Traineeship report
	
	
	
	5
	
	5
	
	20
	20
	25
	1.00

	31
	IBM0428
	International law
	15
	20
	10
	5
	
	50
	50
	25
	75
	125
	5.00

	32
	IBM0429
	International business
	10
	15
	
	
	
	25
	25
	
	25
	50
	2.00

	33
	IBM0430
	Human resources management
	10
	10
	5
	5
	
	30
	30
	15
	45
	75
	3.00

	34
	IBM0431
	Organizational behaviour
	10
	10
	5
	
	
	25
	25
	
	25
	50
	2.00

	35
	IBM0432
	Strategic management
	10
	10
	5
	
	
	25
	25
	
	25
	50
	2.00

	36
	IBM0433
	Strategic planning
	10
	15
	
	
	
	25
	25
	
	25
	50
	2.00

	37
	IBM0434
	English
	0
	35
	0
	
	
	35
	40
	
	40
	75
	3.00

	Total required
	
	65
	115
	25
	55
	25
	285
	220
	195
	415
	700
	28

	Optional (1 of 5)
	
	
	
	
	
	
	
	
	
	
	
	

	38
	IBM0435
	English/German/French/Spanish/Russian
	0
	25
	
	
	
	25
	25
	
	25
	50
	2.00

	Facultative*
	
	
	
	
	
	
	
	
	
	
	
	

	39
	FAC01
	Sports, tourism, dancing
	
	
	
	
	
	
	
	
	
	
	

	Total for the fourth semester
	65
	140
	25
	55
	25
	310
	245
	195
	440
	750
	30

	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Fifth semester
	
	
	
	
	
	
	
	
	
	
	
	

	Required
	
	
	
	
	
	
	
	
	
	
	
	

	40
	IBM0537
	Organization of sales (international markets)
	
	
	40
	25
	65
	
	135
	135
	200
	8.00

	41
	IBM0538
	Traineeship report
	
	
	
	5
	
	5
	
	20
	20
	25
	1.00

	42
	IBM0539
	International marketing
	10
	10
	5
	5
	
	30
	30
	15
	45
	75
	3.00

	43
	IBM0540
	International finance
	15
	10
	
	
	
	25
	25
	
	25
	50
	2.00

	44
	IBM0541
	Logistics
	10
	10
	5
	5
	
	30
	30
	15
	45
	75
	3.00

	45
	IBM0542
	Intercultural management
	12
	12
	
	6
	
	30
	28
	17
	45
	75
	3.00

	46
	IBM0543
	English
	0
	70
	
	
	
	70
	80
	
	80
	150
	6.00

	Total required
	
	47
	112
	10
	61
	25
	255
	193
	202
	395
	650
	26

	Optional (1 of 5)
	
	
	
	
	
	
	
	
	
	
	
	

	47
	IBM0544
	English/German/French/Spanish/Russian
	0
	25
	
	
	
	25
	25
	
	25
	50
	2.00

	Optional (1 of 4)
	
	
	
	
	
	
	
	
	
	
	
	

	48
	IBM0546
	Risk management
	15
	10
	
	
	
	25
	25
	
	25
	50
	2.00

	
	IBM0436
	Commercial law
	
	
	
	
	
	
	
	
	
	
	

	
	IBM0545
	Currencies and currency systems
	
	
	
	
	
	
	
	
	
	
	

	
	IBM0547
	Management consulting
	
	
	
	
	
	
	
	
	
	
	

	Facultative *
	
	
	
	
	
	
	
	
	
	
	
	

	49
	FAC01
	Sports, tourism, dancing
	
	
	
	
	
	
	
	
	
	
	

	Total for the fifth semester
	62
	147
	10
	61
	25
	305
	243
	202
	445
	750
	30

	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Sixth semester
	
	
	
	
	
	
	
	
	
	
	
	

	Required 
	
	
	
	
	
	
	
	
	
	
	
	

	50
	IBM0648
	Leadership and management
	15
	15
	
	
	
	30
	45
	
	45
	75
	3.00

	51
	IBM0649
	English
	0
	90
	
	
	
	90
	110
	
	110
	200
	8.00

	52
	IBM0650
	Final project
	20
	
	40
	
	
	60
	
	190
	190
	250
	10.00

	Total required
	
	35
	105
	40
	0
	0
	180
	155
	190
	345
	525
	21

	Optional (1 of 2)
	
	
	
	
	
	
	
	
	
	
	
	

	53
	IBM0651
	Consumer behaviour theory
	15
	15
	
	
	
	30
	45
	
	45
	75
	3.00

	
	IBM0652
	Company diagnostics
	
	
	
	
	
	
	
	
	
	
	

	Optional (1 of 3)
	
	
	
	
	
	
	
	
	
	
	
	

	54
	IBM0653
	Controlling
	15
	15
	
	
	
	30
	45
	
	45
	75
	3.00

	
	IBM0654
	Marketing of services
	
	
	
	
	
	
	
	
	
	
	

	
	IBM0656
	e-Commerce
	
	
	
	
	
	
	
	
	
	
	

	Optional (1 of 5)
	
	
	
	
	
	
	
	
	
	
	
	

	55
	IBM0655
	English/German/French/Spanish/Russian
	0
	30
	
	
	
	30
	45
	
	45
	75
	3.00

	Total optional
	
	30
	60
	0
	0
	0
	90
	135
	0
	135
	225
	9

	Facultative *
	
	
	
	
	
	
	
	
	
	
	
	

	56
	FAC01
	Sports, tourism, dancing
	
	
	
	
	
	
	
	
	
	
	

	Total for the sixth semester
	
	165
	40
	0
	0
	270
	290
	190
	480
	750
	30

	Total for the course of study
	362
	892
	140
	221
	130
	1810
	1643
	1047
	2690
	4500
	180

	
	
	
	
	
	
	
	
	
	
	
	
	
	

	In addition to the subjects listed in the study plan, students can choose facultative subjects from the list below:
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	

	№ 
	Facultative subjects
	
	
	
	
	
	
	
	
	
	
	

	1
	Hospitality
	
	
	
	
	
	
	
	
	
	
	
	

	2
	Social psychology and behavioural patterns in tourism
	
	
	
	
	
	
	
	
	
	
	

	3
	Alternative tourism
	
	
	
	
	
	
	
	
	
	
	

	4
	Spa tourism
	
	
	
	
	
	
	
	
	
	
	
	

	5
	Tourist animation
	
	
	
	
	
	
	
	
	
	
	

	6
	Tour operators, Travel and transport agencies
	
	
	
	
	
	
	
	
	
	
	

	7
	Tour guiding
	
	
	
	
	
	
	
	
	
	
	
	


	Teaching methods


Since the College was established, we have been improving our teaching and practical training methods. The Management game presented by our Dutch partners has been introduced in the majors from Professional field Administration and Management. Interactive teaching methods are used on a wide scale: they are a strong stimulus for student participation. This principle provides the basis for the modern teaching style at the College. Our main objective is to create the conditions necessary for active brain activity in class. The teacher’s role is not just to process and present information, but to give students a model for independent intellectual development. 

The study programmes are focused on the needs of the labour market and they respond to all changes in the social practices. The teaching process has become more customizable; the inter-disciplinary links have become stronger; there is a close relationship between theory and practice; new organizational forms of the teaching process are being adopted. All students receive assistance in negotiating their traineeships in Bulgaria or abroad, the emphasis being put on traineeships that would lay the foundations of a future career. The dramatic changes in the education system suggest higher requirements to the teaching methods, expertise and approach of the teaching staff. All our trainers and teachers give professional consultations and have excellent knowledge of the industry. Putting theory into practice is their main objective so they are fast introducing new technology and teaching methods.

The classic lecture still has its place in the Hotel management programme, but it now takes no more than 25% of all contact hours. Priority is given to practical training, seminars and self study. When designing the curriculum, we assume that education should match the requirements of the business. Therefore, the study plans focus on those skills and competencies that will ensure a flying start of the student’s career. All teaching and learning methods are planned in advance, which influences the adopted grading system. 

	HOV


HOV is an innovative teaching method presented by our Dutch partners during their open classes. It is characterized by an extensive preparation before the actual contact hours (lectures). The main tool is the brainstorming session, which agitates student participation and the leads the whole team to a common goal. The lecturers put forward issues; the students ask questions and in the brainstorming session they start answering their questions without the lecturer having to give readymade answers. 

The positive effects of the HOV method are:

· It develops associative thinking;

· It improves the student’s ability to recognize the problems and search for a solution.

The amazing fact is that, in such situations, we might already have the information which can suggest the answer, but we were not resourceful enough to utilize it immediately after the issue had been formulated. This teaching method has yet to be developed and implemented in the College with the help of our Dutch colleagues. 

	PROBLEM BASED LEARNING (CASE STUDIES)


One teaching method that is constantly improving is teaching through cases or Problem Based Learning (PBL). This method is very popular in Western Europe, Canada and the USA. It motivates students to work in a team and teaches them how to plan, search for and process information, participate in discussions, organize and hold meetings, make decisions, solve problems, evaluate performance, accept criticism, and criticize positively. 

The PBL method prepares students for their future career. It is effective, and represents a vital component of the Hotel management syllabus. The students themselves organize and hold the PBL seminars, and, at the end, evaluate each participant’s performance. They work in groups under the supervision of a tutor, and thus learn how to analyze, discuss, and solve real life problems.

	Teacher training


The implementation of new methods requires upgrading and training of the tutors as well. The management of the College regularly invites specialists from our Dutch partner universities to carry out the training of trainers. The Hotel management programme has well trained tutors and a sufficient amount of methodological materials. The teaching methods are constantly being improved through teacher transfer. This mobility of the teaching staff is ensured by the implementation of projects under the EU programmes Socrates/Erasmus and Leonardo da Vinci II.

	

	PROGRAMME DESCRIPTION

DEGREE PROGRAMME:

MARKETING AND MANAGEMENT OF HOSPITALITY AND TOURISM (language of instruction – Bulgarian)

PROFESSIONAL FIELD 3.9 TOURISM



	

	The College graduates receive a diploma for higher education with qualification degree Specialist and qualification Specialist in marketing and management of hospitality and tourism, and they have the opportunity to continue their studies for Bachelor degree in all higher education establishments in the country or in foreign universities such as Harstad University College, Norway and HAN UNIVERSITY, Arnhem Business School, Holland, with which International College – Albena has signed academic agreements. The graduates will be awarded diplomas for:

· Bachelor of International Hospitality Management from CHN University, Leewarden, Holland

· Bachelor of Advanced Marketing from Harstad University College, Norway

· Bachelor of Hospitality Management from College of Tourism and Hotel Management, Nicosia, Cyprus




	

	The programme Marketing and management of hospitality and tourism was accredited by the National Agency for Evaluation and Accreditation of the Republic of Bulgaria in 2004.



	educational goals of the programme

	With this programme, the College aims to provide modern knowledge in marketing and management of tourism, which meets the requirements of the Bulgarian and the international tourism markets and to teach students how to organize and manage establishments in the tourism industry; manage events in a multi-language environment; apply a variety of marketing and management techniques in tourism; develop their abilities for strategic thinking. By providing intensive practical training, the College ensures excellent employment opportunities for the students. 

The College produces specialists with sound theoretical knowledge, practical training, excellent language competencies, computer literacy and motivation for improving their professional qualities.  
The main goals of the programme are educating highly qualified market oriented specialists, providing theoretical knowledge and practical training, and helping students to build up the professional qualities of modern managers. 




	knowledge and skills which lead to success 

	The basic knowledge and skills required for a more effective integration in the labour market are: language competencies, the ability to work in a team, communication and people skills, the ability to process information, speaking and writing skills, the ability to learn fast, plan and organize, mental stamina, patience and perseverance, self-study skills, analytical and critical thinking, forecasting skills, flexibility, decision making skills, resourcefulness, etc. Graduates of this programme must have sound expertise in marketing and management of tourism. 


	

	The theoretical studies of students of the programme include subjects such as economics, accounting, finance, marketing, statistics, law, etc. 
Specialized studies include mandatory and optional subjects such as Hotel and restaurant management, Introduction to tourism, Marketing and advertising in tourism, Tourism management basics, Convention tourism, Tourism resources and geography, International hospitality, etc. 

Putting theory into practice is a crucial part of education. This is achieved by:
Problem Based Learning
Students actively participate in the education process and lead seminars under the direct supervision of their teachers. Thus they develop their abilities to work in teams, to identify, analyze and solve problems common for all business operations. 
Intensive Practical Training
Students acquire practical skills in decision making, managing all operations in the modern hotel/restaurant, managing personnel and conflicts, etc. The traineeships are held in the school’s training facilities (modern restaurant and hotel rooms), and in the Bulgarian summer resorts on the Black Sea coast. 
Summer traineeships 
The summer traineeships are a required part of the practical training. Students have to work in the tourism industry every year during their 3-year study. The traineeships are negotiated and organized by the College in leading hotel chains such as RIU, Iberostar, Kempinski, Hilton, Sheraton, etc. Upon completion of the traineeship, each student has to submit a written report and defend it in front of an exam committee.

For their traineeships, students have the opportunities to work in Cyprus, Greece, Germany, the USA, Great Britain, etc.

Foreign languages
During their 3-year course of study, the students receive training in Business English and a second foreign language (German, French, Spanish, etc.)



	

	The programme Marketing and management of hospitality and tourism includes the following main subjects:

· Macro and micro economics
· Introduction to tourism
· Restaurant management
· Accounting and finance 
· Tourism management basics
· Hotel reception 
· Marketing principles
· Law and legislation in tourism
· Social psychology and behavioral patterns in tourism
· Computer science
· Human resources management in tourism
· Housekeeping, etc.



	

	The teachers in the main subjects are specialists with vast theoretical knowledge and practical experience from the tourism industry. In their work they apply modern interactive teaching methods. The College regularly invites visiting lecturers from leading European universities, and reputed managers from the industry.


	

	Language of instruction
The language of instruction of the programme is Bulgarian. Second or third year students with fluent English (minimum TOEFL score 200) can transfer to the English read programme Hotel management.


	№ 
	Code

 
	Subject
	Workload, total hours
	Total CH + NCH
	Credits  (25:1) 
	
	
	
	

	
	
	
	Contact hours (CH) 
	Non-contact hours (NCH)
	
	
	
	
	
	

	
	
	
	Lectures
	Tutorials and other forms
	PBL 
	Teamwork and consultations
	Traineeships
	Total
	Self study
	Traineeships  and course projects
	Total
	
	
	
	
	
	

	1
	2
	3
	4
	5
	6
	7
	8
	9
	10
	11
	12
	13
	14
	
	
	
	

	First semester
	
	
	
	

	Required
	
	
	
	

	1
	ММНТ0101
	Economics (macro and micro)
	30
	30
	15
	 
	 
	75
	75
	 
	75
	150
	6,00
	
	
	
	

	2
	ММНТ0102
	Accounting and finance (basics)
	15
	30
	 
	 
	 
	45
	55
	 
	55
	100
	4,00
	
	
	
	

	3
	ММНТ0103
	Marketing principles
	15
	15
	15
	 
	 
	45
	55
	25
	80
	125
	5,00
	
	
	
	

	4
	ММНТ0104
	Computer studies
	15
	15
	 
	 
	 
	30
	30
	15
	45
	75
	3,00
	
	
	
	

	5
	ММНТ0105
	English
	0
	90
	 
	 
	 
	90
	110
	 
	110
	200
	8,00
	
	
	
	

	6
	ММНТ0106
	Introduction into tourism
	15
	15
	 
	 
	 
	30
	45
	 
	45
	75
	3,00
	
	
	
	

	7
	ММНТ0107
	Technology of tourist services (traineeship) 
	 
	 
	 
	 
	25
	25
	 
	 
	0
	25
	1,00
	
	
	
	

	Facultative 
	
	
	
	

	8
	FAC01
	Sports, tourism, dancing
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	
	
	
	

	Total first semester
	90
	195
	30
	0
	25
	340
	370
	40
	410
	750
	30
	
	
	
	

	 
	
	
	
	
	
	
	
	
	
	
	
	 
	 
	
	
	
	

	Second semester
	
	
	
	

	Required
	
	
	
	

	9
	MMHT0208
	Tourism management (basics)
	15
	15
	15
	 
	 
	45
	55
	 
	55
	100
	4,00
	
	
	
	

	10
	MMHT0209
	English
	0
	90
	0
	 
	 
	90
	110
	 
	110
	200
	8,00
	
	
	
	

	43
	MMHT0210
	Marketing and advertising in tourism
	15
	10
	 
	 
	 
	25
	25
	 
	25
	50
	2,00
	
	
	
	

	11
	MMHT0211
	Technology of tourist services (traineeship) 
	 
	 
	 
	40
	25
	65
	 
	135
	135
	200
	8,00
	
	
	
	

	12
	MMHT0212
	Traineeship report
	 
	 
	 
	5
	 
	5
	 
	20
	20
	25
	1,00
	
	
	
	

	Total required 
	 
	 
	30
	115
	15
	45
	25
	230
	190
	155
	345
	575
	23
	
	
	
	

	Optional(1 of 5)
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	
	
	
	

	13
	MMHT0213
	English/German/French/Spanish/Russian
	0
	25
	 
	 
	 
	25
	25
	 
	25
	50
	2,00
	
	
	
	

	Optional (1 of 2)
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	
	
	
	

	14
	MMHT0214
	Business communication
	15
	10
	 
	 
	 
	25
	25
	 
	25
	50
	2,00
	
	
	
	

	 
	MMHT0215
	Restaurant management
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	
	
	
	

	Optional (1 of 2)
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	
	
	
	

	15
	MMHT0216
	Computer studies
	15
	10
	 
	 
	 
	25
	25
	 
	25
	50
	2,00
	
	
	
	

	 
	MMHT0217
	Reception
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	
	
	
	

	Optional (1 of 2)
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	
	
	
	

	16
	MMHT0218
	Traineeship in a hotel or restaurant
	 
	 
	 
	 
	25
	25
	 
	 
	0
	25
	1,00
	
	
	
	

	 
	MMHT0219
	Traineeship in a consultancy company
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	
	
	
	

	Total optional 
	 
	 
	30
	45
	 
	 
	25
	100
	75
	 
	75
	175
	7,00
	
	
	
	

	Facultative 
	
	
	
	

	17
	FAC01
	Sports, tourism, dancing
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	
	
	
	

	Total second semester
	60
	160
	15
	45
	50
	330
	265
	155
	420
	750
	30
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Трети семестър 
	
	
	
	

	Required
	
	
	
	

	18
	ММНТ0320
	Technology of tourist services (traineeship) 
	 
	 
	 
	40
	25
	65
	 
	135
	135
	200
	8,00
	
	
	
	

	19
	ММНТ0321
	Traineeship report
	 
	 
	 
	5
	 
	5
	 
	20
	20
	25
	1,00
	
	
	
	

	20
	ММНТ0322
	Law and legislation of tourism (basics)
	15
	10
	 
	 
	 
	25
	25
	 
	25
	50
	2,00
	
	
	
	

	21
	ММНТ0323
	Human resources management in tourism
	15
	15
	 
	 
	 
	30
	45
	 
	45
	75
	3,00
	
	
	
	

	22
	ММНТ0324
	English
	0
	90
	 
	 
	 
	90
	110
	 
	110
	200
	8,00
	
	
	
	

	23
	ММНТ0325
	Convention tourism 
	15
	10
	 
	 
	 
	25
	25
	 
	25
	50
	2,00
	
	
	
	

	Total required
	 
	 
	45
	125
	0
	45
	25
	240
	205
	155
	360
	600
	24
	
	
	
	

	Optional (2 of 3)
	
	
	
	

	24
	ММНТ0326
	Social psychology and behavioural patterns in tourism
	10
	15
	 
	 
	 
	25
	25
	 
	25
	50
	2,00
	
	
	
	

	 
	ММНТ0327
	Accounting of the tourist company 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	
	
	
	

	25
	ММНТ0328
	Housekeeping
	 
	25
	 
	 
	 
	25
	25
	 
	25
	50
	2,00
	
	
	
	

	Optional (1 of 5)
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	
	
	
	

	26
	MMHT0329
	English/German/French/Spanish/Russian
	0
	25
	 
	 
	 
	25
	25
	 
	25
	50
	2,00
	
	
	
	

	Total optional
	 
	 
	10
	65
	 
	 
	0
	75
	75
	 
	75
	150
	6,00
	
	
	
	

	Facultative 
	
	
	
	

	27
	FAC01
	Sports, tourism, dancing
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	
	
	
	

	Total third semester 
	55
	190
	0
	45
	25
	315
	280
	155
	435
	750
	30
	
	
	
	

	 
	
	
	
	
	
	
	
	
	
	
	
	
	 
	
	
	
	

	Fourth semester
	
	
	
	

	Required
	
	
	
	

	28
	ММНТ0430
	Technology of tourist services (traineeship) 
	 
	 
	 
	40
	25
	65
	 
	135
	135
	200
	8,00
	
	
	
	

	29
	ММНТ0431
	Traineeship report
	 
	 
	 
	5
	 
	5
	 
	20
	20
	25
	1,00
	
	
	
	

	30
	ММНТ0432
	Hospitality 
	15
	15
	 
	 
	 
	30
	45
	 
	45
	75
	3,00
	
	
	
	

	31
	ММНТ0433
	English
	0
	90
	 
	 
	 
	90
	110
	 
	110
	200
	8,00
	
	
	
	

	32
	ММНТ0434
	Tourist resources and geography 
	30
	15
	 
	 
	 
	45
	55
	 
	55
	100
	4,00
	
	
	
	

	Total required 
	 
	 
	45
	120
	 
	45
	25
	235
	210
	155
	365
	600
	24,00
	
	
	
	

	Optional (1 of 2)
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	
	
	
	

	33
	ММНТ0435
	Practice – housekeeping 
	 
	 
	 
	 
	25
	25
	 
	 
	0
	25
	1,00
	
	
	
	

	 
	ММНТ0436
	Traineeship - Reception
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	
	
	
	

	Optional (1 of 2)
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	
	
	
	

	34
	ММНТ0437
	Technology of restaurant services 
	 
	 
	 
	 
	25
	25
	 
	 
	0
	25
	1,00
	
	
	
	

	 
	ММНТ0438
	Food and beverage 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	
	
	
	

	Optional (1 of 2)
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	
	
	
	

	35
	ММНТ0439
	Organizational behaviour
	10
	15
	 
	 
	 
	25
	25
	 
	25
	50
	2,00
	
	
	
	

	 
	ММНТ0440
	Convention tourism 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	
	
	
	

	Optional (1 of 5)
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	
	
	
	

	36
	ММНТ0441
	English/German/French/Spanish/Russian
	0
	25
	 
	 
	 
	25
	25
	 
	25
	50
	2,00
	
	
	
	

	Total optional 
	 
	 
	10
	40
	0
	0
	50
	100
	50
	0
	50
	150
	6,00
	
	
	
	

	Facultative 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	
	
	
	

	37
	FAC01
	Sports, tourism, dancing
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	
	
	
	

	Total fourth semester 
	 
	 
	55
	160
	0
	45
	75
	335
	260
	155
	415
	750
	30
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Fifth semester 
	
	
	
	

	Required 
	
	
	
	

	38
	ММНТ0542
	Technology of tourist services (traineeship) 
	 
	 
	 
	40
	25
	65
	 
	135
	135
	200
	8,00
	
	
	
	

	39
	ММНТ0543
	Traineeship report
	 
	 
	 
	5
	 
	5
	 
	20
	20
	25
	1,00
	
	
	
	

	40
	ММНТ0544
	English 
	0
	45
	 
	 
	 
	45
	55
	 
	55
	100
	4,00
	
	
	
	

	41
	ММНТ0545
	International hospitality 
	15
	30
	 
	 
	 
	45
	55
	 
	55
	100
	4,00
	
	
	
	

	42
	ММНТ0546
	Tour operators, Travel and transport agencies
	20
	15
	 
	10
	 
	45
	45
	35
	80
	125
	5,00
	
	
	
	

	Total required 
	 
	 
	35
	90
	0
	55
	25
	205
	155
	190
	345
	550
	22,00
	
	
	
	

	Optional (1 of 5)
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	
	
	
	

	43
	ММНТ0547
	English/German/French/Spanish/Russian 
	0
	55
	 
	 
	 
	55
	70
	 
	70
	125
	5,00
	
	
	
	

	Optional (1 of 2) 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	
	
	
	

	44
	ММНТ0548
	Practice (dining hall)
	 
	 
	 
	 
	25
	25
	 
	 
	0
	25
	1,00
	
	
	
	

	 
	ММНТ0549
	Practice (restaurant kitchen)
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	
	
	
	

	Optional (1 of 2) 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	
	
	
	

	45
	ММНТ0550
	Event management 
	 
	25
	 
	 
	 
	25
	25
	 
	25
	50
	2,00
	
	
	
	

	 
	ММНТ0551
	Design and hotel maintenance 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	
	
	
	

	Total optional
	 
	 
	0
	80
	0
	0
	25
	105
	95
	0
	95
	200
	8,00
	
	
	
	

	Facultative 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	
	
	
	

	46
	FAC01
	Sports, tourism, dancing 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	
	
	
	

	Total fifth semester
	 
	 
	35
	170
	0
	55
	50
	310
	250
	190
	440
	750
	30,00
	
	
	
	

	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	
	
	
	

	Sixth semester 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	
	
	
	

	47
	ММНТ0652
	e-Commerce in tourism
	15
	10
	 
	 
	 
	25
	25
	 
	25
	50
	2,00
	
	
	
	

	48
	ММНТ0653
	English
	0
	45
	 
	 
	 
	45
	55
	 
	55
	100
	4,00
	
	
	
	

	49
	ММНТ0654
	Alternative tourism 
	 
	30
	 
	 
	 
	30
	45
	 
	45
	75
	3,00
	
	
	
	

	50
	ММНТ0655
	Customer care 
	 
	25
	 
	 
	 
	25
	25
	 
	25
	50
	2,00
	
	
	
	

	51
	ММНТ0656
	Controlling in tourism 
	15
	10
	 
	 
	 
	25
	25
	 
	25
	50
	2,00
	
	
	
	

	52
	ММНТ0657
	Final project
	 
	 
	 
	60
	 
	60
	 
	190
	190
	250
	10,00
	
	
	
	

	Total required 
	 
	 
	30
	120
	0
	60
	0
	210
	175
	190
	365
	575
	23,00
	
	
	
	

	Optional (1 of 2)
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	
	
	
	

	53
	ММНТ0658
	Sustainable tourism
	15
	10
	 
	 
	 
	25
	25
	 
	25
	50
	2,00
	
	
	
	

	 
	ММНТ0659
	Rural and eco tourism 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	
	
	
	

	Optional (1 of 2) 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	
	
	
	

	54
	ММНТ0660
	TQM in tourism 
	15
	10
	 
	 
	 
	25
	25
	 
	25
	50
	2,00
	
	
	
	

	 
	ММНТ0661
	Ethics and conflict management 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	
	
	
	

	Optional (1 of 2) 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	
	
	
	

	55
	ММНТ0662
	Tourist animation 
	 
	30
	 
	 
	 
	30
	45
	 
	45
	75
	3,00
	
	
	
	

	 
	ММНТ0663
	Tour guiding 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	
	
	
	

	Total optional 
	 
	 
	30
	50
	0
	0
	0
	80
	95
	0
	95
	175
	7,00
	
	
	
	

	Facultative 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	
	
	
	

	56
	FAC01
	Sports, tourism, dancing 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	
	
	
	

	Total sixth semester 
	 
	 
	60
	170
	0
	60
	0
	290
	270
	190
	460
	750
	30
	
	
	
	

	Total for the study course 
	 
	 
	355
	1045
	45
	250
	225
	1920
	1695
	885
	2580
	4500
	180
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	In addition to the facultative subjects listed in the study plan, students can choose subjects from the list below: 
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	№ 
	Facultative subjects 
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	1
	Management game 
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	2
	Risk management
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	3
	Company diagnostics 
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	4
	International business 
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	5
	Marketing management and planning 
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	6
	Quantitative methods in management 
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	7
	Management information systems
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	

	8
	Family farming
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	


	Teaching methods


Since the College was established, we have been improving our teaching and practical training methods. The Management game presented by our Dutch partners has been introduced in the majors from Professional field Administration and Management. Interactive teaching methods are used on a wide scale: they are a strong stimulus for student participation. This principle provides the basis for the modern teaching style at the College. Our main objective is to create the conditions necessary for active brain activity in class. The teacher’s role is not just to process and present information, but to give students a model for independent intellectual development. 

The study programmes are focused on the needs of the labour market and they respond to all changes in the social practices. The teaching process has become more customizable; the inter-disciplinary links have become stronger; there is a close relationship between theory and practice; new organizational forms of the teaching process are being adopted. All students receive assistance in negotiating their traineeships in Bulgaria or abroad, the emphasis being put on traineeships that would lay the foundations of a future career. The dramatic changes in the education system suggest higher requirements to the teaching methods, expertise and approach of the teaching staff. All our trainers and teachers give professional consultations and have excellent knowledge of the industry. Putting theory into practice is their main objective so they are fast introducing new technology and teaching methods.

The classic lecture still has its place in the Hotel management programme, but it now takes no more than 25% of all contact hours. Priority is given to practical training, seminars and self study. When designing the curriculum, we assume that education should match the requirements of the business. Therefore, the study plans focus on those skills and competencies that will ensure a flying start of the student’s career. All teaching and learning methods are planned in advance, which influences the adopted grading system. 

	HOV


HOV is an innovative teaching method presented by our Dutch partners during their open classes. It is characterized by an extensive preparation before the actual contact hours (lectures). The main tool is the brainstorming session, which agitates student participation and the leads the whole team to a common goal. The lecturers put forward issues; the students ask questions and in the brainstorming session they start answering their questions without the lecturer having to give readymade answers. 

The positive effects of the HOV method are:

· It develops associative thinking;

· It improves the student’s ability to recognize the problems and search for a solution.

The amazing fact is that, in such situations, we might already have the information which can suggest the answer, but we were not resourceful enough to utilize it immediately after the issue had been formulated. This teaching method has yet to be developed and implemented in the College with the help of our Dutch colleagues. 

	PROBLEM BASED LEARNING (CASE STUDIES)


One teaching method that is constantly improving is teaching through cases or Problem Based Learning (PBL). This method is very popular in Western Europe, Canada and the USA. It motivates students to work in a team and teaches them how to plan, search for and process information, participate in discussions, organize and hold meetings, make decisions, solve problems, evaluate performance, accept criticism, and criticize positively. 

The PBL method prepares students for their future career. It is effective, and represents a vital component of the Hotel management syllabus. The students themselves organize and hold the PBL seminars, and, at the end, evaluate each participant’s performance. They work in groups under the supervision of a tutor, and thus learn how to analyze, discuss, and solve real life problems.

	Teacher training


The implementation of new methods requires upgrading and training of the tutors as well. The management of the College regularly invites specialists from our Dutch partner universities to carry out the training of trainers. The Hotel management programme has well trained tutors and a sufficient amount of methodological materials. The teaching methods are constantly being improved through teacher transfer. This mobility of the teaching staff is ensured by the implementation of projects under the EU programmes Socrates/Erasmus and Leonardo da Vinci II.

	

	PROGRAMME DESCRIPTION

DEGREE PROGRAMME:

AGRICULTURAL ECONOMICS (language of instruction – Bulgarian)

PROFESSIONAL FIELD 3.8 ECONOMY


	

	After the 3-year course of study, the College graduates receive a diploma for higher education with qualification degree Specialist and professional qualification Specialist in agricultural economics, and they have the opportunity to continue their studies for Bachelor degree in all higher education establishments in the country or in foreign universities, with which International College – Albena has signed credit recognition agreements.




	

	The Agricultural economics programme applied for accreditation within the accreditation procedure of Professional field Economy to the National Agency for Evaluation and Accreditation of the Republic of Bulgaria in 2006. 

	образователни цели на специалността

	The Agricultural economics programme, which is new for Bulgaria, was started in response to the dramatic changes in the economic and social environment of the agricultural sector not only in Bulgaria, but in the world as well (e.g. Bulgaria’s accession to the EU). 

The programme’s main goals are:
· Educating entrepreneurs for the agribusiness (including corporate entrepreneurs) and specialists who have the personal and professional qualities required by the European and world standards; 
· Transferring know-how in the area of agricultural entrepreneurship from the developed countries and adapting it to the traditions, conditions and resources specific for Bulgaria;
· Defining specific educational goals, doing research, developing academic and entrepreneurial networks, and contributing to the prosperity of the region and the country
To achieve its high goals, the studies in the Agricultural economics programme are firmly based on:
· Incorporating research results (from projects done by either outside researchers or teachers and students at the college);
· Applying interactive teaching methods, such as managed discussions, problem based learning, role play, management games, simulations, teamwork, etc.;
· Inviting agribusiness entrepreneurs to present their achievements and problems, thus making a direct link between education and real life business. Students will be offered traineeships in agribusiness companies, mostly those whose managers participate in the academic process.
· Utilizing cutting edge visual aids such as multimedia systems, video cameras, CD recorders, virtual conference equipment, etc.



	knowledge and skills which lead to success 

	Knowledge:

· Fundamental and practice oriented principles and approaches  to the phenomena and the processes in the agribusiness sector;

· Basic knowledge of the trends in the agricultural production and business, the problems and possible solutions on a regional and national level;

· Knowledge of the achievements in the agricultural sector and agribusiness in the developed countries, and the possibilities for transfer of know-how and good practices;
· Knowledge of the potential and the opportunities for development of agricultural entrepreneurship, the existing regulations, requirements for starting a business enterprise, creativity, vision, risk-taking, responsibility, etc.
General abilities of the students in the Agricultural economics programme
Besides the special subjects and the supplementary subjects, the programme offers a number of subjects teaching key skills such as:

· Creativity and innovative thinking (generating and evaluating ideas);

· Analysis and evaluation of critical situations;

· Prioritizing (especially when resources are insufficient);
· Communication and presentation skills;

· Teamwork and respect of other people’s opinion;

· Evaluating and taking reasonable risks and responsibilities;

· Applying strategic vision in the decision making process.

Specific abilities of the students in the Agricultural economics programme
Our priority is to teach entrepreneurial and managerial abilities such as:

· Analyzing business opportunities and spotting the worthwhile ideas;

· Creating and developing competitive advantage:

· Organizing, motivating, and leading teams;

· Analyzing and changing organizational structure;

· Managing the growth of the agribusiness company on a national and international scale;

· Establishing, managing and developing joint venture enterprises of the East-West type. 
Mastering the skills is achieved through the practice oriented syllabi, the interactive teaching methods, developing business plans and participating in pre-graduation traineeships, and writing a Bachelor thesis in the last semester. 


	

	Theoretical studies in the Agricultural economics programme

The students study Economics, Accounting and finance, Statistics, Applied mathematics, Computer science, Management basics, Law, etc. 
Special subjects in the Agricultural economics programme 
The special subjects incorporated in the syllabus are Agriculture, Plant growing, Perennial crops, Agricultural machines, Agricultural economics, Agricultural management, etc.  
Facultative studies in the Agricultural economics programme 

The purpose of the facultative studies is to provide supplementary knowledge and skills to match the students’ interests. This option gives students the opportunity to build up further their professional and personal qualities. Moreover, the more ambitious among the students can adopt the My-hobby-is-my-job principle while still at college. 

The facultative subjects match the latest approaches and trends in education and entrepreneurship. Students may choose to study subjects from other areas, such as Alternative or Spa tourism, Animation in tourism, etc. 
Putting theory into practice is a crucial part of education. This is achieved through intensive practical training and summer traineeships. 


	professional competencies

	The mix of subjects in the programme ensures a high level of professional competencies and personal development of the graduates. 

Competencies built up during the study:
· Starting a business and/or helping others to start their own business;

· Researching and making analysis for companies and organizations operating in agribusiness;
· Developing and implementing agricultural projects under various programmes and schemes, both national and international; 
· Participating in the preparation of programmes for Small and Medium-sized Enterprises and various regions;
· Managing and developing agricultural companies (as owners, co-owners, or managers);

· Administering agribusiness activities on a municipal, regional, or national level.



	

	The teachers in the main subjects are specialists with vast theoretical knowledge and practical experience from the tourism industry. In their work they apply modern interactive teaching methods. The College regularly invites visiting lecturers from leading European universities, and reputed managers of agribusiness companies.


	

	The language of instruction is Bulgarian.


	№ 
	Code 
	Subject
	Workload, total hours
	Общо А+ИА
	Кредити (25:1) 

	
	
	
	Contact hours (CH)
	Non-contact hours (NCH)
	
	

	
	
	
	Lectures
	Tutorials, seminars and other forms
	PBL
	Consultations and teamwork
	Traineeship
	Total
	Self study
	Traineeships and course projects
	Total
	
	

	1
	2
	3
	4
	5
	6
	7
	8
	9
	10
	11
	12
	13
	14,00


	First semester


	Required

	1
	AB0101
	Economics (micro and macro)
	30
	30
	15
	 
	 
	75
	75
	 
	75
	150
	6,00

	2
	AB0102
	Accounting and finance
	15
	30
	 
	 
	 
	45
	55
	 
	55
	100
	4,00

	3
	AB0103
	Marketing principles
	15
	15
	15
	 
	 
	45
	55
	25
	80
	125
	5,00

	4
	AB0104
	Computer studies
	15
	15
	 
	 
	 
	30
	30
	15
	45
	75
	3,00

	5
	AB0105
	English
	0
	90
	 
	 
	 
	90
	110
	 
	110
	200
	8,00

	6
	AB0106
	Statistics and applied mathematics
	15
	15
	 
	 
	 
	30
	45
	 
	45
	75
	3,00

	7
	AB0107
	Technology of agricultural activities (Introductory traineeship)
	 
	 
	 
	 
	25
	25
	 
	 
	0
	25
	1,00

	Facultative*

	8
	FAC01
	Sports, tourism, dancing
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Total for the first semester
	90
	195
	30
	0
	25
	340
	370
	40
	410
	750
	30

	 
	
	
	
	
	
	
	
	
	
	
	
	 
	 

	Second semester

	Required

	9
	AB0208
	Management basics
	15
	15
	15
	 
	 
	45
	55
	 
	55
	100
	4,00

	10
	AB0209
	English
	0
	90
	0
	 
	 
	90
	110
	 
	110
	200
	8,00

	11
	AB0210
	Sales of agricultural products
	 
	 
	 
	40
	25
	65
	 
	135
	135
	200
	8,00

	12
	AB0211
	Traineeship report
	 
	 
	 
	5
	 
	5
	 
	20
	20
	25
	1,00

	Total required
	 
	 
	15
	105
	15
	45
	25
	205
	165
	155
	320
	525
	21

	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Optional (1 of 5)
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	13
	AB0212
	English/German/French/Spanish/Russian
	0
	25
	 
	 
	 
	25
	25
	 
	25
	50
	2,00

	Optional (1 of 2)
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	14
	AB0213
	Business communication
	15
	10
	 
	 
	 
	25
	25
	 
	25
	50
	2,00

	 
	AB0214
	Resources for rural tourism
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Optional (1 of 2)
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	15
	AB0215
	Computer studies
	15
	10
	 
	 
	 
	25
	25
	 
	25
	50
	2,00

	 
	AB0216
	Information services for the business
	 
	 
	 
	 
	 
	 
	 
	
	 
	 
	 

	Optional (1 of 2)
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	16
	AB0217
	Traineeship in a hotel or restaurant
	 
	 
	 
	 
	25
	25
	 
	
	0
	25
	1,00

	 
	AB0218
	Traineeship in an in-house consultations company
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Optional (1 of 2)
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	17
	AB0219
	Marketing in agribusiness 
	15
	10
	 
	 
	 
	25
	25
	 
	25
	50
	2,00

	 
	AB0220
	Marketing in agribusiness
	
	
	
	
	
	
	
	
	
	
	

	Total optional
	 
	 
	45
	55
	 
	 
	25
	125
	100
	 
	100
	225
	9,00

	Facultative

	18
	FAC01
	Sport, tourism, dancing
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Total for the second semester
	60
	160
	15
	45
	50
	330
	265
	155
	420
	750
	30

	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Third semester

	Required

	19
	AB0321
	Sales of agricultural products
	 
	 
	 
	40
	25
	65
	 
	135
	135
	200
	8,00

	20
	AB0322
	Traineeship report
	 
	 
	 
	5
	 
	5
	 
	20
	20
	25
	1,00

	21
	AB0323
	Introduction to law
	15
	10
	 
	 
	 
	25
	25
	 
	25
	50
	2,00

	22
	AB0324
	Human resources management
	15
	15
	 
	 
	 
	30
	45
	 
	45
	75
	3,00

	23
	AB0325
	Marketing 2
	15
	15
	 
	5
	 
	35
	45
	20
	65
	100
	4,00

	24
	AB0326
	English
	0
	90
	 
	 
	 
	90
	110
	 
	110
	200
	8,00

	25
	AB0327
	Introduction to agriculture
	15
	15
	 
	 
	 
	30
	45
	25
	70
	100
	4,00

	Total required
	 
	 
	60
	145
	0
	50
	25
	280
	270
	200
	470
	750
	30

	Facultative

	26
	FAC01
	Sports, tourism, dancing
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Total for the third semester
	 
	 
	60
	145
	0
	50
	25
	280
	270
	200
	470
	750
	30

	 
	
	
	
	
	
	
	
	
	
	
	
	
	 

	Fourth semester


	Required 

	27
	AB0428
	Sales of agricultural products 
	 
	 
	 
	40
	25
	65
	 
	135
	135
	200
	8,00

	28
	AB0429
	Traineeship report 
	 
	 
	 
	5
	 
	5
	 
	20
	20
	25
	1,00

	26
	AB0430
	Company’s accounts
	15
	15
	 
	 
	 
	30
	45
	 
	45
	75
	3,00

	27
	AB0431
	Finance 2
	15
	15
	 
	 
	 
	30
	45
	 
	45
	75
	3,00

	28
	AB0432
	Plant growing
	15
	15
	 
	 
	 
	30
	45
	 
	45
	75
	3,00

	29
	AB0433
	Agricultural mechanization 
	15
	10
	 
	 
	 
	25
	25
	 
	25
	50
	2,00

	30
	AB0434
	Perennial crops
	15
	10
	 
	 
	 
	25
	25
	 
	25
	50
	2,00

	31
	AB0435
	English
	0
	45
	 
	 
	 
	45
	55
	 
	55
	100
	4,00

	Total required
	 
	75
	110
	0
	45
	25
	255
	240
	155
	395
	650
	26

	Optional (1 of 5)
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	32
	AB0436
	English/German/French/Spanish/Russian
	0
	25
	 
	 
	 
	25
	25
	 
	25
	50
	2,00

	Optional (1 of 2)
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	33
	AB0437
	Apiculture
	15
	10
	 
	 
	 
	25
	25
	 
	25
	50
	2,00

	 
	AB0438
	Gardening 
	
	
	
	
	
	
	
	
	
	
	

	Total optional 
	 
	15
	35
	0
	0
	0
	50
	50
	0
	50
	100
	4,00

	Facultative*

	34
	FAC01
	Sports, tourism, dancing
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Total for the fourth semester
	 
	 
	90
	145
	0
	45
	25
	305
	290
	155
	445
	750
	30

	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	

	Fifth semester

	Required

	35
	AB0539
	Sales of agricultural products
	 
	 
	 
	40
	25
	65
	 
	135
	135
	200
	8,00

	36
	AB0540
	Traineeship report
	 
	 
	 
	5
	 
	5
	 
	20
	20
	25
	1,00

	33
	AB0541
	Agricultural economics 
	15
	15
	15
	 
	 
	45
	55
	 
	55
	100
	4,00

	34
	AB0542
	Animal husbandry 
	15
	10
	 
	 
	 
	25
	25
	 
	25
	50
	2,00

	35
	AB0543
	Agricultural management
	15
	15
	 
	 
	 
	30
	45
	 
	45
	75
	3,00

	36
	AB0544
	Agricultural policies
	15
	15
	 
	 
	 
	30
	45
	 
	45
	75
	3,00

	37
	AB0545
	Business planning
	15
	5
	10
	 
	 
	30
	45
	 
	45
	75
	3,00

	Total required 
	 
	75
	60
	25
	45
	25
	230
	215
	155
	370
	600
	24

	Optional (1 of 5)
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	38
	AB0546
	English/German/French/Spanish/Russian
	0
	25
	 
	 
	 
	25
	25
	 
	25
	50
	2,00

	Optional (1 of 3) 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	39
	AB0547
	World agricultural development 
	15
	10
	 
	 
	 
	25
	25
	 
	25
	50
	2,00

	 
	AB0548
	Rural tourism
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	 
	AB0549
	Family farming 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Optional (1 of 2)
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	40
	AB0550
	Grain production 
	15
	10
	 
	 
	 
	25
	25
	 
	25
	50
	2,00

	 
	AB0551
	Storage of agricultural produce
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Total optional
	 
	 
	30
	45
	0
	0
	0
	75
	75
	0
	75
	150
	6,00

	Facultative *
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	41
	FAC01
	Sports, tourism, dancing
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Total for the fifth semester 
	 
	 
	105
	105
	25
	45
	25
	305
	290
	155
	445
	750
	30

	 
	
	
	
	
	
	
	
	
	
	
	
	
	 

	Sixth semester 

	42
	AB0652
	Project management 
	15
	15
	 
	 
	 
	30
	45
	 
	45
	75
	3,00

	43
	AB0653
	Trading at the commodity exchange 
	15
	20
	 
	 
	 
	35
	40
	 
	40
	75
	3,00

	44
	AB0654
	Rural development 
	15
	15
	 
	 
	 
	30
	45
	 
	45
	75
	3,00

	45
	AB0655
	Business strategies in agriculture 
	15
	15
	15
	 
	 
	45
	45
	10
	55
	100
	4,00

	46
	AB0656
	Final project
	20
	 
	 
	40
	 
	60
	 
	190
	190
	250
	10,00

	Total required 
	 
	80
	65
	15
	40
	0
	200
	175
	200
	375
	575
	23

	Optional (1 of 5) 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	47
	AB0657
	English/German/French/Spanish/Russian 
	 
	45
	 
	 
	 
	45
	55
	 
	55
	100
	4,00

	 Optional (1 of 4)
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	48
	AB0658
	Managerial consultations in agribusiness 
	15
	15
	 
	 
	 
	30
	45
	 
	45
	75
	3,00

	 
	AB0659
	European agricultural standards 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	 
	AB0660
	International marketing in agribusiness 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	 
	AB0661
	Management of the small and medium-sized firm 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 

	Total optional 
	 
	15
	60
	0
	0
	0
	75
	100
	0
	100
	175
	7,00

	Total for the sixth semester 
	 
	95
	125
	15
	40
	0
	275
	275
	200
	475
	750
	30

	Total for the course of studies 
	 
	500
	875
	85
	225
	150
	1835
	1760
	905
	2665
	4500
	180

	
	
	
	
	
	
	
	
	
	
	
	
	
	

	In addition to the facultative subjects listed in the study plan, students can choose subjects from the list below: 

	
	
	
	
	
	
	
	
	
	
	
	
	
	

	№ 
	Facultative subjects 
	
	
	
	
	
	
	
	
	
	
	

	1
	Hospitality 
	
	
	
	
	
	
	
	
	
	
	

	2
	Social psychology and behavioural patterns in tourism 
	
	
	
	
	
	
	
	
	
	
	

	3
	Alternative tourism 
	
	
	
	
	
	
	
	
	
	
	

	4
	Spa tourism 
	
	
	
	
	
	
	
	
	
	
	

	5
	Animation in tourism 
	
	
	
	
	
	
	
	
	
	
	

	6
	Tour operators, Travel and transport agencies 
	
	
	
	
	
	
	
	
	
	
	

	7
	Tour guiding 
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	
	
	
	


	Teaching methods


Since the College was established, we have been improving our teaching and practical training methods. The Management game presented by our Dutch partners has been introduced in the majors from Professional field Administration and Management. Interactive teaching methods are used on a wide scale: they are a strong stimulus for student participation. This principle provides the basis for the modern teaching style at the College. Our main objective is to create the conditions necessary for active brain activity in class. The teacher’s role is not just to process and present information, but to give students a model for independent intellectual development. 

The study programmes are focused on the needs of the labour market and they respond to all changes in the social practices. The teaching process has become more customizable; the inter-disciplinary links have become stronger; there is a close relationship between theory and practice; new organizational forms of the teaching process are being adopted. All students receive assistance in negotiating their traineeships in Bulgaria or abroad, the emphasis being put on traineeships that would lay the foundations of a future career. The dramatic changes in the education system suggest higher requirements to the teaching methods, expertise and approach of the teaching staff. All our trainers and teachers give professional consultations and have excellent knowledge of the industry. Putting theory into practice is their main objective so they are fast introducing new technology and teaching methods.

The classic lecture still has its place in the Hotel management programme, but it now takes no more than 25% of all contact hours. Priority is given to practical training, seminars and self study. When designing the curriculum, we assume that education should match the requirements of the business. Therefore, the study plans focus on those skills and competencies that will ensure a flying start of the student’s career. All teaching and learning methods are planned in advance, which influences the adopted grading system. 

	HOV


HOV is an innovative teaching method presented by our Dutch partners during their open classes. It is characterized by an extensive preparation before the actual contact hours (lectures). The main tool is the brainstorming session, which agitates student participation and the leads the whole team to a common goal. The lecturers put forward issues; the students ask questions and in the brainstorming session they start answering their questions without the lecturer having to give readymade answers. 

The positive effects of the HOV method are:

· It develops associative thinking;

· It improves the student’s ability to recognize the problems and search for a solution.

The amazing fact is that, in such situations, we might already have the information which can suggest the answer, but we were not resourceful enough to utilize it immediately after the issue had been formulated. This teaching method has yet to be developed and implemented in the College with the help of our Dutch colleagues. 

	PROBLEM BASED LEARNING (CASE STUDIES)


One teaching method that is constantly improving is teaching through cases or Problem Based Learning (PBL). This method is very popular in Western Europe, Canada and the USA. It motivates students to work in a team and teaches them how to plan, search for and process information, participate in discussions, organize and hold meetings, make decisions, solve problems, evaluate performance, accept criticism, and criticize positively. 

The PBL method prepares students for their future career. It is effective, and represents a vital component of the Hotel management syllabus. The students themselves organize and hold the PBL seminars, and, at the end, evaluate each participant’s performance. They work in groups under the supervision of a tutor, and thus learn how to analyze, discuss, and solve real life problems.

	Teacher training


The implementation of new methods requires upgrading and training of the tutors as well. The management of the College regularly invites specialists from our Dutch partner universities to carry out the training of trainers. The Hotel management programme has well trained tutors and a sufficient amount of methodological materials. The teaching methods are constantly being improved through teacher transfer. This mobility of the teaching staff is ensured by the implementation of projects under the EU programmes Socrates/Erasmus and Leonardo da Vinci II.

	history

	Human activity in the area of Dobrich began in antiquity. On the territory of the town archaeologists have discovered remains which date back to the IV-III BC, II-IV AD, and the early Middle Ages (VII-XI AD). The foundations of the Bulgarian state were laid here in VII AD, and in XIV century Despot Dobrotitsa founded his own sovereign state, better known as The Third Bulgaria. From XVII AD to XIX AD, the town established itself as a centre of crafts, commerce and agriculture. It became famous for its homespun tailoring, copperware, and farming products such as wheat, linseed, wool, and cheese. The long awaited liberation from the Ottoman dominion came in 1878, and in 1882 the town was named Dobrich, after Dobrotitsa - the medieval ruler of Dobrudzha.

Today Dobrich is a modern industrial, agricultural, and transportation centre, and it has become the economic, administrative and cultural capital of Northeast Bulgaria. 




	geography and climate

	The town of Dobrich is situated in the eastern part of the Danube plains, on the Dobrudzha plateau. It has the statute of a separate municipality, and is the administrative centre if the Dobrich district. The climate is temperate – winters are mild and wet, and the summers are hot and sunny. The average annual temperature is 12.2°C.

The town stands some 35 km off the Black Sea coast, right next to the biggest bay, which lies between Cape Kaliakra and Cape Galata. The popular summer resorts of Albena, Golden Sands, Saints Constantine and Elena, Riviera, Slanchev Den, Rusalka, and the resort towns of Balchik and Kavarna are within easy reach by car, coach or taxi. 

Must-see sights: The Castle in Balchik (the former summer residence of Mary, Queen of Romania), the botany garden with its unique collection of plants, Aladzha monastery, the Nature and Archaeological Reserve of Kaliakra, etc.

The whole region is an amazing mosaic of natural and archaeological sites. One of the two main bird migration routes, Via Pontica, goes through the area. The wetlands around Shabla and Durankulak lakes have become vital winter homes for water birds, and the steppe areas boast almost four hundred plant species, forty of which are either endangered or endemic. 

Must-see sights in the region: Kaliakra Nature reserve, Baltata Nature reserve, Bolata, Yaylata, Lake Shabla (one of the biggest habitats of the water lily and the yellow water rose in Bulgaria).


	population

	According to Census 2003, the population of Dobrich is 95,200. 

Major religions: Christian Orthodox, Muslim. 




	cultural life and entertainment

	Dobrich has become a popular venue for festivals, conventions, and other events. Eight national and international festivals are held here: the European pop-rock competition Sarandev, international youth music festival-competition Folklore Sans Borders, international youth music festival Hopes, Talents, Masters, international festival for children’s choirs Zahari Mednikarov, etc. 

Places of cultural life and entertainment: drama theatre, puppet show theatre, art gallery, historical museum, outdoor ethnographic museum Old Dobrich, museum of modern history, museum of Yordan Yovkov. 

The local clubs, discos, cafes, and restaurants offer the visitor a pleasant atmosphere and exquisite menu. 

The newly opened Environment and Animal Protection Centre is unique not only in Bulgaria but also in all Eastern Europe. The Centre, a joint Bulgarian-Swiss project, lies on sixteen hectares of lush vegetation, and provides habitat for over 100 animal species – red deer, roe deer, llamas, mouflons, wild horses, bison, pheasants, and various water and exotic birds.




	economy, science, and education

	The local economy is dominated by the food processing, consumer goods, machine building and construction industries. The town boasts five high schools, three vocational schools, one sports school, and the distance learning centres of the universities of Shumen and Veliko Tarnovo. 

International College – Albena is the only fully accredited higher education institution based in the resort of Albena and the town of Dobrich.




	accommodation

	All international students are offered accommodation at preferential conditions in double rooms in the three-star hotel “Bulgaria” (www.bulgaria-dobrich.com) situated next to the school. The hotel has the capacity to accommodate more than 200 students at dormitory prices. The offered accommodation is furnished with standard-size twin beds, a desk, chairs and а a low-size table, telephone, and a wardrobe. Each room has a shower and toilet. Rent starts from 90 euros (180 lv.) per month for a bed in a twin room and includes central heating, electricity, water and linen. A single room will be provided upon request. The standard deposit paid at checking in is approx. 50 euro.
The dormitory of the International College – Albena provides further opportunities for accommodation. All 25 twin rooms are furnished and have toilet and shower en-suite. 

Students who prefer to rent accommodation (room in a flat or a house) can do this individually at a price of 50 – 100 euros per month. The International office will assist them in finding accommodation.


	International office
	e-mail: 

svetla_si@yahoo.com
icollege@mail.bg


	Телефон:

+359 58 / 655 630

Офис 30 


	FOOD

	“Albena” restaurant is located on the top floor of the school and is operated by school staff (F&B instructors and trainee students). It works on a self-serve basis at lunch time and offers a variety of meat and vegetarian warm meals. The price of a lunch is approximately 1 Euro. In the evenings the restaurant operates a-la-carte.

Students can have a drink and a snack in the college café on the ground floor all day round.

In close proximity to the school is located the Summer theatre complex, a venue for classes in practical training. All students and teaching staff have a great choice of breakfast, lunch and dinner meals at discount prices. The complex has the only outdoor cinema in the city.

Around the college buildings there are small restaurants and cafeterias as well as fast food places, where students can get a proper meal for as much as 4 lv. (2 euro).

Supermarkets are open from 7.00 to 22.00 hrs. from Monday to Friday and from 7.00 to 21.00 hrs. on Saturday and Sunday.




	living expences

	For students living away from home approximate costs based on 2005/2007 are 200 – 300 euro per month, accommodation, food, transport, books and parties included


	how to find international college - albena

	ADDRESS:

3, Bulgaria street,

9300 Dobrich

Bulgaria

Every international student will be met by a representative of the college at the place of arrival (airport, railway or bus station). Students should inform the Erasmus office by e-mail or fax about the date, time and place of arrival. 

Plane: The nearest international airport is Varna (approx. 40 min. drive). There are regular flights to London-Gatwick, Vienna and Sofia all year round and direct charter flights from/to all European airports from May to October. For more information about airlines and destinations please visit www.varna-airport.bg. There is no direct bus service from Varna airport to Dobrich. Therefore students re requested to contact the Erasmus office prior to travelling to Bulgaria and arrange their transport to Dobrich. Taxi is another option to travel independently, but can prove an expensive one. The taxi ranks are located in front of Terminal 4 “International arrivals”, next to the parking lot.

Buses and trains: There are regular train and bus service to/from Sofia at least four times a day. The trip by bus takes approx. 6 hours. Buses to Sofia depart from the parking lot of Bulgaria hotel. Buses to/from Varna leave every 15-30 minutes from the Central bus stations in both cities.

Both the bus station and the railway station in Dobrich are only 15 min. walk from the International College - Albena. To avoid carrying heavy luggage all students are advised to take a taxi.

Moving around Dobrich is made convenient by the bus and trolley network. Taxies are easy to get from every point in town. The International College – Albena is located in the center of the pedestrian area and also in an immediate proximity to accommodation facilities. All cultural sites, as well as the main shopping area are within 10 min. walking distance from the college.


	study and training facilities

	International College – Albena has a fully equipped modern building located in the very centre of Dobrich. 

On an area of 4,647 square metres, there are fully equipped classrooms with over a thousand seats in total. There are larger rooms which can seat 100, 60, 40 or 30 people, and smaller rooms (20 seats) – for the PBL sessions. Each room allows internet access. There is a computer lab on each floor, and on the first floor are the library, the bookshop, and the copy centre. 

International College – Albena has three computer rooms equipped with over 80 PCs, 15 printers, copiers, and the required software applications for the various majors such as the booking systems Clock and Fidelio, the Clock restaurant management software, and other software packages related to accounts, finance and management. 

The special ramp and two lifts make the building accessible for people with disabilities. 

The College is one of the few higher schools in the country which have their own study and training facilities. The students in Hospitality management can receive practical training in restaurant Albena on the third floor. The restaurant’s kitchen is also used as a student training facility. The dining hall seats 150 – 200 people. Therefore, the kitchen, the dining hall and the bar provide real life environment for traineeships, which helps students master the niceties of the profession. 

Besides restaurant Albena, the College operates facilities in the summer resort of Albena (bistro Academica and eight hotel rooms), entertainment complex Summer theatre in Dobrich (2 restaurants, cocktail bar and barbecue, 10 hotel rooms, and an outdoor theatre with 2,000 seats). The complex Summer theatre, located on an area of 6,000 sq. m., is in the Town park and about 5-minute walk from the school’s building. The College manages the facility after signing (in 2002) a 25-year concession contract with the Municipality of Dobrich. It has proved to be an excellent place for traineeships in hospitality and marketing. The outdoor theatre is often used by students as a venue for various events such as happenings, parties, concerts and discos. 

A few firms within the structure of the College, such as the Accounting and Consultancy House Inter Ltd. and the tour agency, can also be considered a part of the school’s training facilities. Students can do their traineeships there, under the supervision and guidance of experienced specialists. 

The College has 10 offices for research activities and administration. All offices for the teaching staff are equipped with PCs and there is unlimited Internet access at every working place.


	LIBRARY

	The library of International College – Albena has recently been modernized and extended. The available book-stock has been increased by nearly 400 publications. To meet European requirements and the needs of the students, the library has set up a biblio-info centre that provides services to both teachers and students. The chief librarian and the staff of the library have longstanding experience and work in close cooperation with a network of libraries throughout the country. Therefore, students and teachers can have any publication at short notice. At present, there are over 4,600 volumes of academic literature in Bulgarian, Russian, English, German and French, electronic and cartographic documents, and periodicals. The library seats 45 people.

	Director: 

Elena Koeva - Yurchenko
	e-mail: 

libinfo@ica-bg.org
Working hours: 

08:00 – 18:00 
	Telephone:

(+359) 58 655 614

Floor 1, ICA


	Computer centre

	The easy everyday access to IT equipment and the Internet is crucial for teachers and students alike. Students at the College can use the Internet, a number of software applications, and bibliographic database free of charge. The school’s three computer rooms have over 56 PCs, 5 printers, and a copier. They can also use specialized software packages for the different majors, such as the booking systems Clock and Fidelio, the Clock restaurant management software, and other packages related to accounts, finance and management. 

The Computer department at the College provides resources required by the teaching staff (for academic research), the Administrative, International relations, and Finance departments. The IT specialists give advice on the usage of various computer programmes, including statistical analysis packages.
The Audiovisual centre allows visual display of needed information, and provides the required materials such as video films, charts and images. The centre has filming equipment, multimedia and overhead projectors.

In total, the school has 112 PCs used in the study process, research, and administration.


	Service centre

	For everyone’s convenience, the building of International College – Albena houses a copy centre/bookshop which provides services to students and teaching staff at discount prices. It is open on weekdays and works longer hours during exam sessions. The centre offers a number of services – photocopying, scanning, colour photocopying, binding, etc. It also sells books and stationery. 


	COMMUNICATIONS

	Students can use the public phones around the College. Phone cards can be bought in most shops or the nearby post office. The public phones allow long-distance calling.
At the College, each student has a private Internet account which is topped up every month with a certain number of free megabytes. 

Upon request, students may join the College’s group of subscribers of Mtel, the local mobile operator. Thus they can talk with their classmates, teachers and other college staff free of charge.


	HEALTH INSURANCE

	According to Bulgarian laws, the higher education establishments pay for the healthl insurance of their students under the age of 26. Therefore, free medical services are guaranteed. Students have the right to choose their personal GP and dentist. Should the case need the intervention of a specialist, the GP or the dentist refer the patient to a specialist. The free medical services are defined by the professional organizations of doctors and dentists in cooperation with the health insurance fund. All services that are not included in the list are paid-for services.

For more information 

click on the following link: http://www.nhif.bg/eng/default.phtml


	BANKS

	Most leading banks in Bulgaria have branches in Dobrich. To open a bank account, you just need to choose a bank and visit its branch bringing your ID with you.

For more information on banking services visit the following website: http://banki.start.bg/.




	SPORTS

	In Dobrich, there are over 35 sports clubs for 22 different sports such as weight lifting, kickboxing, tennis, body building, gymnastics, volleyball, basketball, football, horse riding, etc. After summarizing the answers given by students to a questionnaire about their favourite sports, International College – Albena signed agreements with some of the local sports clubs for using the clubs’ facilities at discount prices. As the college building and the students’ accommodation is in the city centre, most sports facilities are within easy reach. With only a few exceptions, most clubs are open all the year round.


	STUDENT COUNCIL

	The Student Council has five members elected at the general meetings of the different majors. The Student Council of International College – Albena is the collective body which represents the interests of the students. The work done for the Council is voluntary, and the members have equal rights and responsibilities. The purpose of the council is to improve and maintain the quality of the study processes, the students’ social life and the school’s image. 

Main activities: working on statements and propositions concerning the study process and the school’s regulations; helping students solve various problems.

One of the members represents the Council at the meetings of the Controlling Committee – the body which monitors and controls the College’s operations. 
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